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Plus...
Cheers to 10 years of STYLE, a special ‘Featured 
Stakeholder Series’ with Pasquale Presa, 
upcoming events and so much more!

Shop Campaign
RDA shines a light on downtown retail businesses   
for the second industry specific marketing 
initiative.
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From the ED
BY JENNA BOWMAN
RDA EXECUTIVE DIRECTOR

Greetings, the fall season is upon us, which means we have wrapped up 
our summer events and programs.  You will read more about those in the 

newsletter.  It is an exciting time of the year, as we are approaching quarters 
three and four of events, initiatives, and programs.  In addition, planning for 
2018 has begun.  I wanted to highlight a few different topics that are important 
for all stakeholders. Over the past three years, strides have been made on a 
multitude of fronts.  I wanted to use this opportunity to highlight a few of 
these areas:

10th Anniversary of STYLE
On September 28th, the Kahler Grand Hotel will be host to the 10th STYLE 
show.  We will cheers to ten years of an event that started on the Peace Plaza 
over the lunchtime as a free event.  STYLE grew and changed over the past 
ten years.  This must-see-show highlights all the great fashion available in our 
downtown.  In this anniversary year the event will make a move indoors to 
avoid weather.  Read on to learn more about the plans for STYLE.      

Shop Campaign
Last year the RDA highlighted the category of Eat & Drink with an Eat & Drink 
Campaign.  This year the focus is on the category of Shop.  Over $5,500 will 
be invested into marketing this important category.  Marketing efforts will 
include skyway billboard ads, an industry specific brochure, and social media 
promotion.  The Shop campaign will kick off on September 1st and wrap-up 
on October 31st.  Learn more about this important campaign later in the 
newsletter.  

RDA Board of Directors
The RDA Board of Directors is seeking applicants to fill open positions 
on the Board.  Some key industries that are needed include restaurant, 
retail, and law.  If you are interested in applying, please reach out to me at                                
jbowman@rdowntownalliance.com.   

Annual Meeting & Annual Report
The RDA Board of Directors and Staff invite you to save the date for the 
RDA Annual Meeting, which will take place on Tuesday, December 12th from 
7:30-9:30am at the DoubleTree.  This event offers complimentary breakfast, 
a presentation of the 2017 Annual Report and 2018 Preview.  The Annual 
Meeting is a key opportunity to network and connect with other downtown 
stakeholders.  More information will be shared soon.  We hope to see you there!

I would also like to take this opportunity to thank my fellow RDA staff members.  
Karli, Samantha and Abby were key in a successful summer season, as I 
welcomed a daughter to the world.  Iris Jane Bowman was born on 7/7/17.  
Their leadership allowed my family time to adjust to life with a new baby.

As always, I encourage you to stay connected and be in touch.  Please reach 
out with any comments, questions or concerns. 

Best, 
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DMC Discussions
A BOLD VISION FOR HEART OF THE CITY 
BY DMC STAFF

At the heart of every 
destination city is a vibrant 

downtown, where signature 
spaces, diverse programming, 
and enticing events encourage 
residents and visitors to linger a 
little longer. 

The Heart of the City Design 
Team recently unveiled plans for 
the much-anticipated core of 
downtown, which were received 
with excitement and anticipation 
by the DMC Corporation Board 
of Directors, the Rochester City 
Council, and the community at-
large.

“Now is the time to be aspirational 
- and you’ve done it,” says Jim 
Campbell, DMC Corporation 
Board Member. “It feels very, very 
good.”

Redesigned public space near the 
Gonda Building will foster a better 
connection between that building 
and Peace Plaza. First Avenue will 
remain open to traffic but will 
be the first curb-less street in 
Minnesota. Second Avenue will 
have an inviting, garden-like feel. 

Art will become a feature of the 
Heart of the City, with hopes of 
encouraging collaboration among 
local and national artists.
Participants from 2016’s 
PlaceMakers prototyping festival 
have also helped design Heart 
of the City spaces. For example, 

a central row of trees will divide 
Peace Plaza, and pop-up spaces 
for downtown retailers will make 
the adjacent brick-and-mortar 
shops more accessible. The alley 
will be activated through use of 
projection technology to share 
images. 

Jenna Bowman, executive director 
of the Rochester Downtown 
Alliance and member of the Heart 
of the City Community Advisory 
Committee, is especially excited 
to see the transformation take 

place. “The Peace Plaza as we 
know it today was built nearly 
10 years ago,” she says. “It’s since 
become a space where the entire 
community could gather, and the 
true heart of the city.” 

According to Patrick Seeb, 
DMC director of economic 
development and placemaking, 
the next step for Heart of the 
City is to develop an advocacy 
and leadership team. Then the 
group will begin to prototype 
installations of the key features 
and start to explore programs and 
events consistent with the vision.

“Many months of planning, 
extensive public engagement, 
and creative thought has gone 
into the final design for Heart of 
the City,” says Seeb. “Seeing it 
become a reality will be a reward 
for the entire community.”

Photos provided courtesy of Destination Medical Center
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Thursdays on First & 3rd
BY RDA STAFF

Thursdays on First & 3rd had 
another successful summer. 

This year there were 14 weeks. 
The season took place June 1st 
to August 31st. 

This year, we had 118 vendors 
onsite each week. The types 
of vendors included artisan, 
baked goods, food, and new 
this year – commercial. There 
were many new vendors which 
added variety to the consistent 
vendors onsite each week. In 
total, we had over 165 different 
vendors at Thursdays on First 
& 3rd. Over the course of the 
summer we collected more than 
1,000 surveys. Here are some 
of the results: 

48% heard about the event 
through word of mouth 

80%	 of	 attendees	 were	
introduced to a new product, 
service, and/or type of music

93% felt more connected to 
the Rochester community 
after	attending	Thursdays	

42%	attended	more	than	3	
Thursdays 

This summer there were 7 
Themed Thursdays on Historic 
3rd Street. To activate this area 
of the event, each of these 
Thursdays are intended to 
invite diverse groups of people 
to Thursdays on First & 3rd 
to experience everything this 
event can offer them. 

Themed Thursdays 
Themed Thursdays

• Senior Day
• Veterans Day
• Pay it Forward
• Youth Day
• Pop-Up Park
•Diversity Day
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Thank you to all our partners and volunteers 
who helped make this another successful 
summer. This event would not be possible 
without their support. 

Partners
• Bremer Bank
• Rochester International Airport
• RiverSouth
• Winona State University
• Rochester Epidemiology Project
• Epilepsy Foundation of MN
• Edina Realty 
• Sterling State Bank
• Rochester Home Infusion 
• People’s Food Co-op 
• CW Rochester 
• iHeart Media 
• Townsquare Media 
• Kahler Hospitality Group
• Kraus-Anderson

Volunteers
• Alternative Learning Center 
• Century Football 
• JM Girls Hockey
• Lourdes Girls Hockey 

Partners & Volunteers

The free music at Thursdays on First & 3rd 
is such a big part of what makes this event 
so unique. We had 29 scheduled lunchtime 
performances along with 56 scheduled 
performances on both stages. We had a wide 
variety of music this summer from country, 
rock, blues, metal, jazz, and more. 

The stage entertainment was at 11:30am – 1pm, 
5pm, and 7pm. During the time when we didn’t 
have any bands from 1-4pm, we had Spark 
DJ, a music streaming service that combines 
DJ inspiration, seamless song transitions, and 
requests from the crowd. 

We are thankful for the help of Civic Music/ 
Riverside Concerts in booking our evening 
performances and Northern Sun, our sound 
production team, who help make the music 

Entertainment 

Estimated	Economic	
Impact of $8,202,476
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CHEERS TO TEN YEARS 
Cheers to 10 years of STYLE! STYLE will be 

returning on Thursday, September 28 with slight 
changes from previous years. Instead of STYLE on 
the Plaza, the event name has now been shortened 
to STYLE. The change of name comes with a change 
of location. The event will now be in the Kahler 
Grand Hotel – Heritage Hall. This move will ensure 
the event goes on no matter the weather. This year, 
STYLE will be featuring clothing, accessories, and 
styling from 12 downtown businesses. There will 
be fashion featured for adults, young adults, and 
children.

This annual fashion show shines a light on the 
retail community that resides within downtown 
Rochester and what they can offer to the residents 
of downtown.

With the help of these great downtown businesses 
and Lauren Scott, STYLE’s Fashion Coordinator 
for the third year in a row, the collections will be 
spectacular and will prepare you for this fall’s fashion 
season. Make note of any styles you love during 
the show, because these collections will be readily 
accessible at each participating business as soon 
as the show ends. 

Participating Businesses Include:
99 Giggles
Baby, Baby
Blu H20 Salon
Ginny’s Fine Fabrics
Hanny’s
Hers
Knight’s Chamber
Lasker Jewelers
M Gear
O&B Shoes
POPPI Italian Leather
The Nordic Shop

STYLE              
Fashion Show
BY SAMANTHA ROSSI
MARKETING AND COMMUNICATIONS MANAGER

Entertainment
This years’ event will not just feature great fashion, 
but will also have great live music. Fernando Ufret 
will be our pre-show entertainment, starting at 5PM. 
Fernando brings a unique sound, with a passion for 
music in which you can feel during his performances. 
For the Fashion Show, we have brought in fan 
favorite, DJ Gavin Boss; known to liven up any room 
with great music choices and positive energy.  

Event Information
Date: Thursday, September 28th, 2017
Location: Kahler Grand Hotel, Heritage Hall
Pre-Show: 5PM
Fashion Show: 7PM

Tickets 
VIP: $50 
VIP provides the ultimate STYLE experience. Not 
only do you have front row seating for the fashion 
show, but during the pre-show party, you will receive 
hors d’oeuvre and a complimentary drink while you 
mingle with other VIPs in the lounge.  

Runway: $30 
If a great view of the show is what you are looking 
for, this is the ticket for you. You will have second 
or third row seating while you get a look of all of 
this years new fashion trends. Be sure to attend the 
pre-show event for  live music and great networking. 

General Admission: $20
Grab your girlfriends and join us for this years 
premiere downtown fashion show!  View styling 
from 12 downtown businesses while enjoying live 
entertainment. 

STYLE TICKETS NOW ON SALE AT 
STYLEFASHIONSHOW.EVENTBRITE.COM
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The Bookworm Walk was a children’s reading 
walk set in flower planters and featured two 

children’s books from June 13 – September 11; 
“Planting a Rainbow” by, Lois Ehlert and “Muncha! 
Muncha! Muncha!” by, Candace Fleming. The 
route started outside of the entrance to the 
Rochester Public Library, followed the river, 
and ended at the Rochester Riverfront Mural, a 
waterfall across from the Government Center. 
The Rochester Downtown Alliance (RDA) was 
excited to partner with both the Rochester Public 
Library (RPL), Rochester Park & Recreation, and 
use the services of downtown stakeholder Fast 
Signs of Rochester for the project. Almost 2,500 
map brochures were given out by the RPL to 
families participating in the walk, and the program 
was a great opportunity for families to encourage 
reading and enjoy a flower-filled path along the 
Rochester Riverfront. This was the first project 
by the RDA along the river, and it kicked off with 
a garden-themed ribbon cutting by Mayor Ardell 
Brede, and bubbles! The Bookworm Walk received 
coverage from KSMQ’s R-Town, 507 Magazine, 
Rochester MN Moms Blog, and the University 
of Minnesota Rochester’s Instagram page. The 

Bookworm Walk 

BY KARLI MCELROY
PROGRAM MANAGER

RDA also received numerous comments from 
the public that the flowers along the Riverwalk 
added a beautiful splash of color and vibrancy to 
their morning and evening commutes. We hope 
to continue activation of the river in various ways 
through great programming like the Bookworm 
Walk!

In partnership with:
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Sidewalk Sale
BY RDA STAFF

The Sidewalk Sale took place July 17th to July 
23rd . In total over 20 businesses participated. 

This important week for the retail businesses is a 
staple for the summer calendar.  

During the morning of Thursdays on First & 3rd, was 
Scotty Matthews from Townsquare Media stationed on 
the Peace Plaza in the information kiosk, announcing 
all the businesses participating in the Sidewalk Sale 
week. This was a wonderful way for the participating 
businesses to get some extra exposure. 

In total, $2,500 was invested by the RDA to promote 
the Sidewalk Sale. Channels such as print, social media, 
and radio ads on iHeart Media and Townsquare Media 
stations were used to promote the week.  

Participating	Businesses
Baby, Baby, Counterpoint Home, CP3, Counterpoint II, Eagle 
Store, Exquisite Leather, Friends of the Library Bookstore, 
Games by James, Hers, Hanny’s, Knight’s Chamber, LaRhea 
Boutique, Lasker Jewelers, O&B Shoes, Optical Vision w/
Flair, POPPI Italian Leather, Refashion, Rhea’s Scarfs and 
More, Soul Purpose, Tangerine, and The Nordic Shop

Movies in the Park
BY RDA STAFF

Returning to Central Park for the second year was Movies in the 
Park. Thank you to our Presenting Partner Premier Banks for 

their continued support with this event. Four movies were shown 
this summer. 

New to the event this year, Movies in the Park had an Activities 
Partner, Charter House. With their help, we could provide activities 
and giveaways before each movie. One notable evening for activities 
was for Rogue One which were searching for kyber crystals, character 
masks, free water and pizza from Zpizza. 

In total, we had approximately 400 people total come out and spend 
their evening enjoying a movie in Central Park. 
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Move on the Plaza
BY KARLI MCELROY
PROGRAM MANAGER

Move on the Plaza is a partnership between the Rochester Downtown Alliance (RDA), 
Dahl	Dance	Center,	Zumba	Fitness,	and	Firefly	barre	|	fitness.	

M ove on the Plaza was a 
summer dance and fitness 

series featuring 28 free, weekly 
classes teaching West Coast 
Swing, Argentine Tango - 
with special performances by 
Minnesota’s top dancers in both 
styles - Zumba, Barre, Pound, and 
Yoga on the Peace Plaza June 2 
through August 28, 2017. This 
was a collaboration between the 
Rochester Downtown Alliance 
(RDA), Dahl Dance Center, 
Zumba Fitness, and downtown 
stakeholder FireFly barre | fitness. 
This project aimed to provide a 
free and fun opportunity for the 
public to enjoy open-air dance 
or fitness classes in a unique 
venue downtown, and further 
promote Rochester as America’s 
City for Health. Classes were well 
attended with as much as 150 
people dancing and moving their 

way to better health! Move on 
the Plaza received coverage by 
media outlets such as Rochester 
Women Magazine, Post Bulletin, 
507 Magazine, The Med City 
Beat, and Rochester Now. 
This programming was a great 
opportunity both men and women 
of all ages, looking to be active or 
simply enjoy live entertainment in 
downtown Rochester after 5pm. 
The attendance from this event 
shows that we are a community 

that values the outdoors, health, 
and creative expression. Move 
on the Plaza provided residents 
visitors the opportunity to get 
outside the walls of the studio, 
and engage both the body and 
mind a unique way.

VOLUME: 4 / ISSUE NO: 03 / SEPTEMBER 2017

Page 9 



BOD Member Feature
WITH JEANINE GANGNESS OF WSU AND ANGIE RICHARDS OF DOUBLETREE HOTEL. 

Part of a diverse and eclectic group, RDA Board Members Jeanine Gangeness and Angie 
Richards share their point of view into the RDA’s values, mission, and strategic priorities .

Photo: Jeanine Gangeness

Which of the RDA values 
resonates the most with you and 
why?  
Jeanine Gangeness: The value 
that most resonates with me is the 
focus on striving for excellence. 
Accessibility is essential to 
downtown programming for 
Rochester residents and visitors. 
Focusing on providing great 
events, programs and services 
for everyone who wants to have 
fun is why this value resonates 
with me. Similar to the work with 
students, staff and faculty at 
WSU-Rochester, accessibility and 
quality are essential! We have a 
lot of fun too!!

Angie Richards: Strive For 
Excellence is the core belief that 
resonates with personally. By 
facilitating engaging, fun and 
family-friendly programs and 
events downtown, this excellence 
creates an environment and 
feeling unique to Rochester. Our 
downtown area has an important 
role in economic and social 
development and I take pride 

Photo: Angie Richards

that as we Strive for Excellence 
each and every day that the 
RDA promotes a foundation that 
is welcoming,  accessible and 
approachable.

Which strategic priority is most 
important to you and why? 
JG: The two strategic priorities 
that are the most important to 
me are the RDA’s work with 
multiple partners through 
collaboration and use of data 
(downtown experts). I respect the 
work that the RDA has done to 
revitalize downtown Rochester 
and track the impact through 
well managed data. Ms. Bowman 
has transformed the organization 
through effective use of data 
which is reflected in the increased 
funding over the past few years. 
The RDA has a small, and mighty, 
staff who collaborates and uses 
data effectively.

Why do you feel it’s important 
for	the	RDA	to	provide	benefits,	
opportunities,	 and	 support	 for	
downtown Rochester?
JG: The benefits of the RDA 
benefits, opportunities and 
support has resulted in 
revitalization of downtown. 
Selfishly, I live downtown, so I 
love the energy of downtown 
Rochester, which is due to 
the great activities the RDA 
programs. Rochester is a great 
place to live and have fun!!

AR: Igniting downtown Rochester 
as a central gathering space has 
transformed our community, 
and by building upon that 
innovation will continue to do 

so in the years to come. By 
leading with an authentic passion 
for downtown, the Rochester 
Downtown Alliance creates a 
central space where business, 
community and  cultural activities 
are concentrated. Where people 
and places have memorable 
experiences while at the same 
time growing our local economy.

Why do you feel a vibrant 
downtown is important?

JG: A vibrant downtown is 
essential to business viability and 
resident livability.

AR: Downtowns are iconic and 
powerful symbols for a city and 
often contain the most historic 
landmarks and distinctive 
features. A vibrant downtown, 
full of activity and life, is the heart 
of our city and having a healthy 
heart is essential to having a 
strong city. Vibrancy downtown 
sets the tone for investment, new 
business opportunities, as well 
as, being a place to live and visit.
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From the Chair
BY BERN O’BRIEN
BOARD CHAIR

From the Chair is a recurring 
article within the RDA 
Newsletter where the sitting 
Board Chair reflects on the 
past quarter and speaks to 
the next quarter.

“Please be on the look-out for the 
upcoming Shop Campaign kicking off 
September 1st.”

G reetings, I hate to be the 
bearer of bad news, but 

yes, summer is coming to 
an end. This means we say 
goodbye to Thursday’s of 
First and Third, Movies in the 
Park, and other great summer 
events. The good news is, we 
have so much to look forward 
to this Fall.

The 10th anniversary of 
STYLE and Fall Fest, are two 
great upcoming events that 
allow Rochester residents and 
visitors alike to get out and 

enjoy our fantastic Downtown. 
Please be on the look-out for 
the upcoming Shop Campaign 
kicking off September 1st. 
This is another terrific way 
to showcase the outstanding 
local retail opportunities we 
have in our community.

As an organization, the RDA 
will also be looking forward 
to Fall as we begin to take 
inventory on 2017, and 
prepare for 2018. Some major 
topics to prepare for are 
applications for new Board 
personnel, policy review, 
and of course evaluation and 
creation of RDA events. To best 
accomplish a true evaluation 
and review I encourage 
Stakeholders to engage with 
both Board Members and 
Staff through our quarterly 
Stakeholder sessions. The 
next session is happening on 
September 26th. 

As always you can find 
important information about 
the RDA, opportunities to get 
involved in the community, and 
events happening Downtown 
at the RDA website. www.
downtownrochestermn.com
Thanks to all of you that make 
Downtown Rochester a great 
place to live, work, and play!

Regards,
Bern O’Brien
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Dogs Downtown
BY RDA STAFF

Who let the dogs out?” The Third Annual Dogs Downtown event was held on Sunday, August 6, on the 
Peace Plaza from 11am – 3pm. Thank you to our Presenting Partner Clements Subaru for continuing to 

support this event for the third year in a row.

This event creates an inviting and engaging downtown environment for pet owners and dog lovers alike. There 
were over 20 businesses and activities on site along with doggy sWAG, goodies, and socializing for people and 
their canine companions. Along with the help of Clements Subaru, the Rochester International Airport played 
a supportive role in helping create a better event for all. 

With over 8,000 people and their dogs in attendance, the RDA received over 390 surveys. There was a slight 
drop in attendance due to inclement weather for over half the event, but these dogs and their owners waited 
it out and stuck around. Here are some of the survey results:

99.5% will attend this event next year

97% felt more connected to the Rochester community after attending Dogs Downtown

71.8% heard about Dogs Downtown through Social Media 

65% were first time attendees to the event

Participating Vendors and Organizations
• Clements Subaru
• Rochester International Airport
• Olmsted Medical Center
• The Wagazine
• BACB Unleashed
• Doberman Rescue MN
• Café Steam
• Murph’s Hot Dogs
• Generation Z
• Leashes & Leads
• Petco
• Just Me, Geralyn and Glass
• Mama Meg’s Parlor

Free Activities
• Bubble Machine
• Costume Photo Booth w/Event Branding
• Doggy Pools
• Dog Photo Contest (pre-event)
• Dog Caricature Drawings
• Dog Massages Provided by YESMassage
• Polaroid Pictures w/Event Branding
• Picnic Area provided by Majestic Tents

Volunteers
• Rochester Area Builders Young 

Professional Group, Forty Below
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Let’s Play Rochester! was an interactive outdoor art project featuring 
three large-scale sidewalk decals displayed on various downtown 

sidewalks May - June 2017. Let’s Play Rochester! provided a great 
opportunity for all ages to connect using the Power of Play to stimulate 
creative thinking and innovation. Two of the decals were designed by the 
Rochester Downtown Alliance’s (RDA) partner the Minnesota Children’s 
Museum Rochester (MCMR), with the final decal commissioned to 
Minnesota chalk-artist Shawn McCann. All of the decals were printed 
by downtown stakeholder Narrative Designs. When approached for the 
project, Shawn McCann was interested to see how his work could be 
translated from a chalk drawing to a large decal sticker; the result was a 
piece of art that still looked like a chalk drawing, but had greater longevity. 
Let’s Play Rochester! kicked off with a confetti-filled ribbon cutting by 
Mayor Ardell Brede, and received coverage from ABC 6 News, KTTC, 
KIMT, KSMQ, 507 Magazine, and Olmsted County’s Healthy Children 
and Families Facebook page. There was also heavy engagement from 
the public on social media on the Downtown Rochester Facebook page 
with nearly 400 “likes” 42 “shares” and 31 comments on initial posts.

Let’s Play Rochester
BY KARLI MCELROY
PROGRAM MANAGER

#LetsPlayRochester Photo Contest

During Let’s Play Rochester the RDA also asked the public to be creative and tag their Facebook photos with 
#LetsPlayRochester for a chance to win a free night stay at the DoubleTree by Hilton in Downtown Rochester. 
After receiving numerous submissions, the RDA selected the winning photo submitted by Erin Jackson of 
Rochester, MN.
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Shop Campaign
BY SAMANTHA ROSSI
MARKETING AND COMMUNICATIONS MANAGER

Our second industry specific 
campaign launched earlier 

this month and is focused on all 
of the great shopping and retail 
locations throughout downtown 
Rochester. Covering over 60 
downtown businesses, we hope 
to draw awareness by utilizing 
multiple marketing initiatives. 

The shop campaign officially 
kicked off September 1st and will 
continue until the end of October. 
During this time we will be using 
skyway and subway advertising, 
social media, print marketing 
pieces, and other digital avenues. 

All of our marketing initiatives 
will showcase beautiful images of 
three different age demographics 
throughout our 44 block service 
district. All of the models strutted 
their stuff in clothing provided 
by downtown businesses, while 
red couch stories, a downtown 
stakeholder, captured the people, 
places, and of course the great 
experience and unique beauty of 
Rochester. 

We also partnered up with White 
Space and Inspire, two other 
downtown businesses, to help 
with the graphic elements and

our catchy tag line, which you 
can see on the next page.  By the 
time the campaign is complete 
we will have $5,500 invested 
in marketing and an overall 
investment of $7,500. 

Our goal is to make sure Rochester 
is known for a destination, not 
just for health and care, but for 
everything that Rochester can 
offer to our residents, visitors, 
and downtown employees. So 
we invite you to take a stroll, 
pick up a map, and explore a new 
downtown business; you never 
what treasures you might find. 
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WHERE SHOPPING IS 
ALWAYS IN STYLE

Downtown Rochester offers an abundance 
of shopping options - from art and 
antiques to beauty and boutiques.

65+ PLACES TO 
EAT & DRINK

ALWAYS THINGS 
TO SEE & DO

TOP RATED 
HOTELS

100+ SERVICES 
AVAILABLE

OVER 70+ UNIQUE SHOPS TO VISIT

PLUS

THERE IS SOMETHING FOR EVERYONE IN DOWNTOWN ROCHESTER.  

VISIT DOWNTOWNROCHESTERMN.COM FOR A COMPLETE LISTING. 
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ALWAYS IN STYLE
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99 Giggles

Andy’s Liquor Downtown

Artistic Framers

Baby, Baby

Cambria Gallery

Chico’s

Chocolate Oasis

Chocolaterie Stam

Counterpoint Home

Counterpoint II

Couture by Hanny’s

CP3

The Dove Kids

Downtown Intimates

Eagle Store

ELL Boutiques
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Eye-Q Intelligent Eyewear

Friends of the Library Bookstore

Gallery on First

Games by James

Ginny’s Fine Fabrics

Glam Beauty Lounge

The Grand Shops-Kahler & Marriott

Guidepoint Pharmacy

Hanny’s Men Store

Hanny’s St. Croix
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Huber Eyecare

International African Mall

International Spices

James Krom Natural Images

John Krusel’s General Merchandise

Kahler Floral Shoppe

The Kitchen Design Studio

Knight’s Chamber

Lair’s Shoes

LaRhea Boutique

Lasker Jewelers

Lenscrafters

Love From Minnesota

M Gear

Mayo Clinic Gift Shop

The Nordic Shop

O & B Shoes

Old Rooster Antiques

Optical Vision w/ Flair

Peacock’s Gift Shop

People’s Food Co-Op

Poppi Italian Leather

Primp
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Rennings Flowers and Gifts

Rhea’s Scarves and More

Running Room

Scrub Your Butt Soap Co

Soma Intimates

Soul Purpose Boutique

STYLE by Hanny’s
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Talbots

Tangerine Gifts/Baby Clementine

Tessa’s Office

Wellhaven Music

Zzest Market
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5,000 Shop 
Campaign Brochures 
will be distributed

1 of 3 outfront media 
advertisements 
(skyway and 
subway billboards) 
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Featured Stakeholder 
Series 
BY SAMANTHA ROSSI
MARKETING AND COMMUNICATIONS MANAGER

In just under a year Pasquale’s has 
sure created a buzz in Downtown 

Rochester. Providing a fresh take 
on traditional foods to provide a 
little piece of Italy, culture, and 
authenticity that hasn’t gone 
unnoticed. I sat down with Pasquale 
Presa and I have to tell you, I’m very 
excited for what is in store for this 
up and coming downtown business. 

Why did you start Pasquale’s?

Pasquale Presa: My first job was at 
a pizza shop, which lead to a love 
for food and culture. After being 
an Executive Chef for over twenty 
years,  I wanted to go back to my 
roots and  I realized there was an 
opportunity here. Rochester was 
missing a culture driven area where 
food and family can come together, 
which is why Pasquale’s came to 
fruition. My goal is to create a 
neighborhood feel that ties in with 
other local businesses to create a 
fun and interactive environment. 
Food can bring up an array of 
emotions and I want people to look 
back at the great memories they 
had not only with great food, but 
the people they were with; I want to 
know people by name and welcome 
them into my pizzeria, as I would 
welcome them into my home. 

What is your more memorable 
moment(s) since going into 
business?

PP: Personally it has been the 
opportunity to see people walk into 
the businesses and make the space 
their own and really what they 
want it to be. The space has been 
activated  from people from all of 
over the world. The positive energy 
that it brings is unlike anything else. 
You really have to experience it, to 
understand. 

Why is it important to you to 
be operating from downtown 
Rochester?

PP: We are truly trying to be 
an extension of Mayo Clinic’s 
Customer Service. We want to 
make sure we are represented well, 
as Mayo Clinic is number one, we 
also have to be our best. We want 
to create a third place space that 
provides a distraction, a home away 
from home, and a sense of relief 
and belonging. 

What has operating downtown 
done for your business?

PP: There are so many amazing 
people in this city and with Mayo 
Clinic being the mecca of medical in 
downtown, Rochester, and around 
the world it’s a great place to be. 
You can see how much people in 
Rochester care. There are so many 
humble professionals, visitors, and  
residence that we are welcoming 
into our kitchen and dining room 
that we see week over week; it’s 
definitely been a place for us to 
foster all types of relationships and  
positive energy. 

w/Pasquale Presa of Pasquale’s
Neighborhood Pizzeria
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What do you think is the best kept 
secret about downtown and what 
do you see changing within the next 
20 years?

PP: Rochester is a town of 
opportunity and provides a space 
for authenticity. You will never 
feel like you are competing with 
the “Jones” and you can really feel 
right at home. 

Rochester is really starting to put 
pieces together to create a true 
downtown and we are thrilled to 
be a part of it. Back in 2010, when 
I first arrived in Rochester, the city 
would be empty on the weekends  
as everyone would leave to find 
culture, ambiance, and other bits 
and pieces that Rochester didn’t 
offer. However, as the town grows, 
people will want to stay here and we 
are doing what we can to provide 
an outlet for culture, a little Italy of 
Rochester, if you will. 

Let’s talk food; is there something 
on your menu that would surprise 
most people? 

PP: Our Bianca Pizza. People think 
they know cheese, but they truly 
don’t know until they try it. We’re 

not your typical pizza store, we 
want to make sure we are bringing 
the culture and authenticity that I 
experienced as a young boy at my 
first job. We are bringing items to 
you fresh from New York, Italy, and 
providing an inclusive experience at 
the same time. 

We want people to know that its 
not just pizza, its about amazing 
ingredients put together to create 
something that excites your taste 
buds. 

What’s new at Pasquale’s?

PP: The Boroughs (photo below) has 
just opened! Experience the beauty 
of the new space with seating for 
up to 80 people with plug and play 
65” TV screens. It will be a great 
space for meetings, neighborhood 
gatherings, parties, or really any 
event you can think of. The space 
is a reflection of the melting pot 
of New York and features creative 
artwork and decor. Along with the 
beautiful space you are allowed 
creative freedom for food, as you 
create your own menu from five 
menus created specifically for The 
Boroughs.

Is there a fan favorite that people 
can’t seem to get enough of?

PP: Garlic knots (editors comment, 
these are absolutely amazing!), 
stuffed pizza, and our weekly 
specials.  We also try innovative 
things to provide a culinary science 
that we think people will enjoy. 
We created a SPAM pizza to help 
celebrate the 80th anniversary and 
we are always trying to bring out 
new tastes in food and activate 
senses to bring people back to a 
moment  or memory in time.

The Boroughs: Before and After
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A	Word	From	Our	Staff

Abby Slick, Events Specialist
Another jam-packed summer has come and gone. It was a fun summer, 
planning over 19 events including fourteen weeks of Thursdays on First 
& 3rd, four Saturdays for Movies in the Park, and Dogs Downtown. 
These events are such great ways for the community to engage with 
each other in downtown along with the visitors traveling to Rochester 
for family, friends, and the Mayo Clinic. 

After a great summer, a new opportunity that fits exactly with my skill 
sets and interests has presented itself. I will be leaving the RDA, but on 
a high note as we came to an end of Thursday’s on First & 3rd. It was 
such an amazing summer, I learned so much and I’m so thankful for my 
time with the RDA  staff, stakeholders, vendors, and all other event and 
production staff. I will surely miss you all very much. 

Karli McElroy, Program Manager
The summer of 2017 flew by, and before we knew it we are now entering 
Fall! Crisp temperatures signal the return of the RDA’s STYLE fashion 
show and Fall Fest. I’m excited to be working on my fourth year with 
this organization and helping make downtown Rochester a place that 
provides exciting experiences for all ages. This summer was filled with 
a tremendous amount of programming such as, the Bookworm Walk, 
MOVE on the Plaza, Let’s Play Rochester!, Jazz Fest, and Moms Who 
Lunch. These programs focused on a wide array of ages, but the one 
thing they all had in common was they brought people downtown, 
helped them feel connected to our community, and allowed the RDA 
to work with our fabulous downtown stakeholders. I cannot wait to get 
to work on planning for what is in store for 2018, and I hope you, our 
downtown stakeholders, will join us in continuing to make downtown 
Rochester one of the best places to work, live and play.

Samantha Rossi, 
Marketing	and	Communications	Manager
Can you believe I’ve already been working for the RDA for 3 
months? Well they say time flies when you’re having fun and that 
has definitely been the case. It has been such a great experience 
filled with meetings, networking, and great community events; 
which creates excitement for what is to come. Looking forward into 
2018 there will be a large focus on general marketing initiatives, 
which I’m honored to be a part of. Being a Rochester native and 
living in downtown, I’m very eager to get started and spread the 
word about Rochester to surrounding communities and beyond. 
I also look forward to having the opportunity to meet  each of 
you, so please, if you see me around, feel free to stop me and 
say “hello”. 
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Mark your Calendars
UPCOMING RDA EVENTS

Fall Fest - Saturday, October 14th 
Who’s ready for cool days, apple orchards, and pumpkin patches? We are excited to 
celebrate all things fall with our second annual Fall Fest event. We had a great turn out in 
its inaugural year of about 9,000. It’ll be in downtown Rochester on the Peace Plaza from 
10am – 2pm. We will have pumpkins for free, pumpkin carving contest, a petting zoo, and 
fun activities for families to enjoy! 

Small Business Saturday - Saturday, November 25th
Small Business Saturday is a nationally recognized event created to support local businesses 
that create jobs, boost the economy, and preserve neighborhoods across the country. 

As the Rochester Downtown Alliance, we want to help support our small businesses in 
downtown. We will assist in providing downtown businesses the opportunity to apply 
for mini event grants to create fun and engaging programming during the day. Mark your 
calendars and ‘Shop Small’ in downtown Rochester. 

Here Comes Santa Claus - Friday November 24th
The 43rd Annual Here Comes Santa Claus event is back again in downtown. From 4-8pm, 
Santa Claus will be in downtown bringing cheer to all. The holiday tree switch-flipping 
ceremony will happen on the Peace Plaza and provide a magical evening for all ages. Check 
out the Here Comes Santa Claus webpage on DOWNTOWNROCHESTERMN.COM, for 
updates on activities and where to find Mr. and Mrs. Claus! 

2017 ANNUAL MEETING

COMPLIMENTARY 
BREAKFAST

2017 ANNUAL 
REPORT 

PRESENTATION

PREVIEW OF 2018
INITIATIVES

TUESDAY, DECEMBER 12TH | 7:30AM TO 9:30AM | DOUBLETREE

PLUS MUCH 
MORE

Rochester Downtown Alliance Annual Meeting - Tuesday, December 12th

STAY TUNED FOR MORE INFORMATION

JOIN THE ROCHESTER DOWNTOWN ALLIANCE BOARD OF DIRECTORS

PUMPKIN PATCH
Petting ZOO

ARTS & CRAFTS

ENTER THE PUMPKIN CARVING CONTEST

KID ACTIVITIESFR
EE

SIGN UP AT DOWNTOWNROCHESTERMN.COM

s a t u r d ay

Peace Plaza

 44
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 facebook.com/DowntownRochesterMN 
 twitter.com/downtownrochmn

Rochester Downtown Alliance
4 3rd St. SW, Suite B
Rochester, MN 55902
DowntownRochesterMN.com

318 1ST AVE SW #107  |  ROCHESTER, MN 55902
ONLY AT THE LOOP BAR + RESTAURANT

$2OFF
ALL TAPS,
WINE BY THE GLASS,
SIGNATURE COCKTAILS

$4 PREMIUM
RAILS

APPETIZERS
& PIZZAS

$3
OFF

M O N - F R I  F R O M  2 P M - 6 P M
HAPPY HOUR

Easy to edit. Friendly service. Award-winning team.

HAPPY WEBSITES
 for small businesses & nonprofits

pixelpressweb.com

507.721.0256  |  WWW.NARRATIVE.MN

DOWNTOWN CORPORATE SIGNAGE
VEHICLE WRAPS &

WHOLESALE FULFILLMENT

ARTISTRY & CRAFTSMANSHIP

E X P E R I E N T I A L  D E S I G N S

Roscoe’s Catering
Big enough for the job, small enough to care

RoscoesBBQ.com
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