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REDBALLPROJECT

Artist Kurt Perschke’s RedBall 
Project is a sculptural installation 

traveling around the globe, adopting 
cities as its canvas. Perschke uses 
RedBall to explore each city’s unique 
architectural landscape and history. 
From June 6 through June 12, 2015, 
the Rochester Downtown Alliance 
(RDA) along with its Downtown 
Cultural Initiatives (DCI) Committee 
commissioned Perschke to do just 
that.
             With vision and wit, 
he squeezes RedBall between 
buildings and hoists it above bridges, 
punctuating overlooked possibilities. 
The city itself becomes a canvas 
of potential as the work searches 
for new opportunities. Redball 
represents the immediate creative 
impulse embedded in all of us – the 
simple act of seeing afresh.
    During its time in Rochester, 
RedBall appeared in six locations: 
Rochester Art Center, Government 
Center, Pedestrian Bridge, Mayo 
Building in Annenberg Plaza, Peace 
Plaza, Cooke Park Design District, 
and Historic 3rd Street.
 An estimated 27,300 turned 
up for RedBall Rochester.

Source Content: Kurt Perschke, RedBallProject.com
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HIGH
LIGHTS.

This document serves as a 
summary of RedBall Rochester. 

In it, we cover key aspects of the 
project like attendance, locations, 
media coverage, and social media 
impact.

ATTENDANCE
An estimated 27,300 turned up at RedBall 
Rochester over six days.

LOCATIONS
Perschke visited Rochester in November 
2014 in preparation for the June 2015 
installation. During his 2014 visit, he 
selected the potential sites for RedBall. 
Ultimately, the selections were narrowed 
down to seven locations of which six 
were activated.

MEDIA COVERAGE
An estimated $20,000 in media coverage 
with brand recognition for the RDA. Social 
Media not included.

SOCIAL MEDIA
Measured across multiple channels 
like websites, Facebook, Twitter, and 
Instagram – with user engagement and 
content reach in the thousands on a daily 
basis.

Shannon Fitzgerald 

“RedBall Rochester by artist Kurt 
Perschke was a timely and pivotal 

community initiative about culture, 
invitation, belonging, and permission to 
be playful in our ever day experiences.  
As a Downtown Cultural Initiatives 
commissioned, organized, and supported 
[project] by the Rochester Downtown 
Alliance, I commend and thank the 
leadership and team of Rochester 
Downtown Alliance for their ambition 
and forward thinking in supporting this 
world-class, internationally relevant 
public at work; that is essentially at its 
core, experiential.  It was an exciting 
opportunity to observe our community 
and visitors gather and exhibit their 
sense of curiosity, explore our city’s 
unique architecture, and each sites 
distinct character.”

E x e c u t i v e D i r e c t o r 
R o c h e s t e r A r t C e n t e r



The
Locations
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day 1
ROCHESTER ART CENTER

The RedBall made its debut in 
Rochester on a sunny Saturday 

along the river walk with views from 
the Rochester Art Center (RAC).  
The day began with a reception 
and panel discussion coordinated 
by the RAC. The panel included 
RAC Executive Director Shannon 
Fitzgerald, Forecast Public Art 
Executive Director Jack Becker, and 
RedBall artist Kurt Perschke. Those 
in attendance heard comments that 
addressed the topic of public art in a 
broad sense, as well as comments 
focused on public art, both temporary 
and permanent in Rochester.  The 
RedBall found itself wedged between 
the railing bordering the river and the 
top of the RAC. The day’s visitors 
included the community and a 
special visit from local high school 
graduates, as graduation took place 
inside the Mayo Civic Center.   
 An estimated 2,500 turned 
up in attendance.

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject



On day two, the RedBall was 
wedged between two pillars 

of the pedestrian walkway to the 
Government Center. This was the 
second river walk location. This 
location also featured a beautiful 
space of green grass which many of 
the visitors enjoyed throughout the 
day. The RedBall had a large crowd 
of visitors during the installation, 
some even setting up chairs to watch.  
This river walk location reflected 
a focus of the Downtown Cultural 
Initiatives Committee to activate the 
river. There was not a shortage of 
visitors on the beautiful Sunday – a 
wonderful second day for the project.  
 An estimated 2,000 turned 
up in attendance.

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject

day 2
PEDESTRIANBRIDGE



The RedBall moved into the heart 
of downtown Rochester for day 

three.  It was located under the Mayo 
Building overhang in Annenberg 
Plaza. Another sunny day greeted 
both onlookers and the RedBall. 
From physicians to researchers 
and downtown employees and 
visitors, an estimated 10,000 people 
experienced and interacted with the 
RedBall.  The interactions were both 
large and small, with some taking 
the opportunity to literally run into 
the installation. Artist Kurt Perschke 
commented that he found a family 
reading a book in the shade behind 
the ball – something he had never 
seen done before. This anecdote 
is reflective of the many ways the 
public engaged with the RedBall. 

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject

day 3
MAYO BUILDING



Day four’s location was arguably 
one of the most iconic and well 

known. The RedBall was wedged 
under the overhang in the Peace 
Plaza in front of Lasker Jewelers. 
The 250lb inflatable ball was visible 
from almost any place on the Peace 
Plaza. The RedBall and attendees 
experienced a very hot and humid 
day. An estimated 8,600 attendees 
visited the RedBall, with vibrant 
activity happening on the Peace 
Plaza throughout the day. Saluté 
and Martini’s created signature 
drinks that celebrated the RedBall. In 
addition, University of Minnesota 
(UMR) CONNECTS honored the 
RedBall’s visit with a Community 
Sing event that included RedBall or 
ball themed songs. 

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject

day 4
PEACEPLAZA



The RedBall took a trip outside 
of the downtown core, to visit 

the newly established Cooke Park 
Design District. The area saw an 
increase in activity and vibrancy, 
as visitors were able to experience 
the RedBall and also the developing 
area. The Cooke Part Design District 
had programming and activities 
in the evening, which encouraged 
residents and visitors to experience 
all that the area has to offer. This 
location was selected by the artist 
because it reflected the changes that 
Rochester is experiencing, which 
are similar to other changing areas 
around the globe.
 An estimated 2,000 turned 
up in attendance.

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject

day 5
DESIGNDISTRICT



On the last day of RedBall 
Rochester, the installation was 

located on Historic 3rd Street. 
Perched above the street, the 
RedBall was situated on top of the 
Tap House’s new patio – wedged 
between the Tap House and Grand 
Rounds Brew Pub. The RedBall’s 
location offered a unique experience 
– with visibility from the street and 
the ability to interact with it on the 
Tap House patio. There was an 
incredible amount of creativity with 
those who came to visit; one person 
even brought their own stem to turn 
the RedBall into a large red tomato. 
The RedBall also had a visit from 
the media – all wrapping up the 
story and the week of the RedBall in 
Rochester.    
 An estimated 4,000 turned 
up in attendance.

Photo Credit: RedBall Rochester, Kurt Perschke, #RedBallProject

day 6
HISTORIC3RD STREET



EVENT MEDIA.

NEWSWORTHY
Over 40 articles, stories, and features 
from November 2014 through June 2015

REACH
Coverage from all major news media 
outlets: KTTC (NBC), KAAL (ABC), KXLT 
(FOX), KIMT (CBS), Townsquare Media, 
and Post-Bulletin

VALUABLE
Up to $20,000 in media coverage with 
brand recognition (not including personal 
Facebook and Twitter posts and local in-
house business social media)

REACH FARTHER
News stories reaching as far as Grand 
Forks, ND WDAZ (ABC) and larger 
markets like the Twin Cities based Bring 
Me the News

WEEK OF JUNE 4-10, 2015

ROCHESTER’S ULTIMATE ENTERTAINMENT GUIDE

www.PB507.com

Where will  
you spot the  

Red Ball?

• Words Players’ next stage? The road

• Richard Dawkins: “I’ll say it again...”

• ‘The Rock’ a sturdy player in “San Andreas”

  CHECK OUR CALENDAR     172    THINGS TO DO, PLUS:   

Art installation bounces  
into Rochester this week

BY MATTHEW STOLLE
mstolle@postbulletin.com

Even with retirement beckoning, Kel-
logg Middle School Principal Dwight 
Jennings isn’t yet ready to wax nostal-
gic.

This summer, Jennings wraps up a 
40-year career in education, first as a 
music teacher, then assistant principal 
and the last 24 years as Kellogg prin-
cipal. Yet, during a recent visit to his 
office, Jennings didn’t come across as a 
person riding into the sunset, saxo-
phone tucked into his saddlebags. Life 
as a principal still retains its hold. 

“I’m in no hurry to get out,” Jen-
nings said.

But when he walks out of  Kellogg’s 
doors for the last time as principal, 
Jennings knows it will be an emotional 
moment.

“I just hope there are no kids here,” 
he said. “I don’t want them to see me 
cry. I hope not. I can’t guarantee that I 
won’t.”

Those who know Jennings and 
worked with him say it is his leader-
ship style that sets him apart. Jerry 

Williams, former Rochester superinten-
dent, hired Jennings as a Kellogg assis-
tant principal in the early 1990s when 
Williams was school principal there. 

“Good leaders engage the heart, and 
that’s what Dwight has done,” Williams 
said. “Dwight has engaged the heart 
of  lots of  people, not only his staff, but 

thousands of  students who have gone 
through Kellogg Middle School.”

For Don Valentine, a retired Roches-
ter principal who encouraged Jennings 
to become a principal, it was Jennings’ 
good cheer, no matter the circumstance 
or trials, that made him stand out.

“He never allowed a negative situa-

tion to get the best of  him,” Valentine 
said. “His resiliency, can-do attitude 
impressed me.” 

Challenging the status quo 
Jennings’ career also is a reminder 

of  how much things have changed in 
37 years — and how much things have 
remained the same. 

Jennings was hired as a Rochester 
Public Schools music teacher in 1988, a 
time when the district employed a tiny 
number of  black employees. When he 
retires in July, he will leave a district 
whose staff  still remains overwhelm-
ingly white, even as Rochester students 
have become increasingly diverse.

Of  the district’s 57 principals, Jen-
nings is one of  only three minority 
school leaders. So his retirement alone 
could mean a 33 percent reduction in 
diversity at the school principal level.

While many minorities came and 
went or passed altogether on the op-
portunity to work in Rochester schools, 
Jennings not only stayed but thrived 
and flourished. But it wasn’t always 
easy. Nor was it altogether an accident.

Early in life, Jennings showed a 
willingness to test racial boundaries, 
even though it could be isolating and 
frightening. As a boy growing up in the 
segregated South, Jennings was among 
the first black students to attend an all-
white school in Virginia in the 1960s. 

See JENNINGS, page A3
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ANSWER MAN
Do mayflies show up on 

weather radars? How about 
Santa Claus? And is it legal for 
Wisconsin fireworks shops to 
advertise in Minnesota? A2

AREA NEWS
MAZEPPA | Giant paintings 

of some of the Zumbro River 
Valley’s well-known residents 
are part of an initiative to raise 
awareness about the area. B1

CHESTER | A group of Ultra 
Van motorhome enthusiasts 
were gathered in Chester 
Woods Park for the Eastern 
Ultra Van Summer Rally. B1

CUSHING | Chatfield resi-
dent Hannah Elshoff, 72, is 
having a great time on the 
first stint of her cross-country 
bicycle trip. B3

TV TONIGHT
7 p.m. | “50 Years with Peter, 
Paul and Mary,” PBS (KSMQ)

7:30 p.m. | “X Games,” ESPN

8 p.m. | “Wayward Pines,” Fox

“Aquarius,” NBC

NBA Finals: Cleveland 
Cavaliers vs. Golden State 
Warriors, ABC

Complete list, B7

HEARD ON
THE STREET

Furniture Superstore is 
adding cars to its lineup. The 
southwest corner of the park-
ing lot will become the Auto 
Superstore, a used car delar-
ship. C8

PUNCHLINE
They were seated immedi-

ately.

Joke on A2

CORRECTIONS
The Post-Bulletin is committed to 
fairness and accuracy. If you have a 
concern, contact Managing Editor 
Jay Furst at 285-7742 or furst
@postbulletin.com.
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THURSDAY ,  JUNE 4,  2015

Today 78°|61°

Friday 72°|56°

Saturday 73°|58°

WEATHER

46 (Good)

Full forecast B8

Today’s air quality index:

Jerry Olson / jolson@postbulletin.com

Known for his good nature, Dwight Jennings, longtime principal of Kellogg Middle 
School, will retire at the end of the school year.

Meet Mayo’s 
newest 
falcons

Developers 
include 
plan for 
Mayo Park
BY ANDREW SETTERHOLM
asetterholm@postbulletin.com

A new 29-unit apartment 
building is coming to the 
Mayo Park area, and beyond 
plans for high-end apartments, 
developers have plans for the 
park, too. 

The Lofts at Mayo Park won 
preliminary plan approval 
from the Rochester City Coun-
cil on Monday, after receiving 
a variance for height from 
the City Planning and Zoning 
Commission last month.

The project was put forth by 
owner Helen Roland, a trustee 
and property manager for the 
George F. Pougiales Trust of  
Minneapolis, and designed by 
Snow Kreilich Architects of  
Minneapolis.

Development plans call for 
one- and two-bedroom apart-
ments on three levels, with 
four two-level penthouse units 
extending into a smaller, 
setback fourth floor. The units 
are expected to rent from 
$1,200-plus to $1,500-plus for the 
varying designs.

The Lofts was considered a 
restricted development due to 
its height and therefore could 
not receive subsidies such as 
tax increment financing. The 
developers have a unique plan 
for the nearby Mayo Memorial 
Park, though.

See PARK, page A2

‘They’re so ugly, 
they’re cute’
BY RACHEL COHRS
rcohrs@postbulletin.com

Photo by Ken Klotzbach / kklotzbach@postbulletin.com

A
chorus of  “aw’s” filled Geffen 
Auditorium on Wednesday at 
the announcement that not 
one, but two peregrine falcons 

were to be named in honor of  long-
time participants in the Mayo Clinic’s 
peregrine restoration partnership.

A fluffy white baby falcon was 
named “Scholzy” after Don Scholz, 94, 
who has been with the Mayo Clinic in 
medical and volunteer capacities for 
66 years. The young bird was one of  
four falcons banded at Mayo’s annual 
event.

“I have been proud to play this role 
in the recovery program,” Scholz 
said.

All four baby birds banded on 
Wednesday were male. The others 
were named Valor, Spirit and Orion. 
Names were selected by a committee 
of  volunteers from submissions made 
by the public.

The other bird who became a spe-
cial namesake was the mother falcon 
of  the four baby birds, who has been 
residing at the top of  the Mayo Build-
ing for four years. She previously was 
unbanded, so Mayo was given the 
option of  naming her.

The mother falcon has been named 
Jackie after Jackie Fallon, the vice 
president of  field operations for the 
Midwest Peregrine Society, which 
has participated in the Mayo Clinic’s 
peregrine falcon hosting and banding 
since 1988.

“I’m not sure how I feel about that. 
I’ve been bitten by her before,” Fallon 
said with a laugh.

The chicks were banded over their 
screeching protests to help the Mid-
west Peregrine Society monitor per-
egrine populations and movement. 
Blood samples also were taken to add 
to the University of  Minnesota’s Rap-
tor Center database, which is used for 
studies on topics including disease 
prevention. Samples from this data-
base have been used for recent avian 
flu research.

Fallon noted the baby falcons were 
even less cooperative than usual 
because they were 23 days old instead 
of  the usual 21 days. “Even a couple 
of  days can make a huge difference in 
behavior,” Fallon said after being bit-
ten by two of  the chicks while taking 
them out of  their nest.

This year’s annual falcon traditions 
were led by the Heritage Commit-
tee, which finished preparations for 
Mayo’s sesquicentennial celebra-
tion last year. Mayo volunteer Tom 
Hennessey and facilities operations 
head Tom Behrens, who have been 
involved with the falcon project since 
its beginning, pointed out the com-
mittee was responsible for updating 
the falcon display in the subway and 
publicizing the banding event.

In his 30 years of  work with the 
facilities department and subsequent 
volunteer work at the Mayo Building 
subway information desk, Hennessey 
found patients greatly enjoyed the 
annual tradition.

“It’s nice for the patients who come 
back. They ask about the birds, and 
if  there are babies yet. ... It seems like 

some of  the patients may schedule 
their appointments around it,” Hen-
nessey said.

The peregrine falcon population 
was nearly decimated by a combi-
nation of  the destruction of  their 
natural habitat and the use of  the 
pesticide DDT in the 1950s and ’60s. 
The population has been replenished, 
and now, the Midwest Peregrine 
Society reports there are four times 
as many falcons in the area as there 
were before the use of  DDT.

Michelle Bierma, a field team vol-
unteer with the Midwest Peregrine 
Society, called the population restora-
tion an “absolutely incredible success 
story.”

Mayo’s 28-year-old program began 
when young birds raised in captiv-
ity were placed on the tops of  clinic 
buildings in hopes they would return 
to where they learned to fly. The 
program has produced a total of  82 
fledglings over the years.

Peregrine falcons are the fastest 
animal in the world and can reach 
speeds of  more than 200 miles per 
hour in a dive. These baby falcons 
will be flying within three weeks, but 
for now, they still appear very differ-
ent from their regal parents.

“They are so ugly, they’re cute. 
They are little balls of  fluff  with 
big feet and big beaks on their tiny 
heads,” Bierma said.

Postbulletin.com
For a video and more photos 

of the falcon chicks

Jennings to wrap up 40-year career in education
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Have a ball!
Spot a whimsical
art installation 

around Rochester. 
507 Magazine, inside

While the RDA maintained 
hopeful confidence in the City’s 

perception of RedBall Rochester, 
we were uncertain of the reach and 
amount of coverage the project 
would receive from the media. 
 The RDA was pleased to 
find coverage of RedBall Rochester 
exceeded the RDA’s hopes and 
predictions with local news media 
showing up at every location and 
daily coverage in both print and 
online media. 
 With the RDA mentioned 
throughout media coverage, we are 
please to report that coverage was 
overwhelming positive or neutral.
 These statistics show that 
the RedBall Project was newsworthy 
and valuable.

Photo Credit: RedBall Rochester, Kurt 
Perschke, #RedBallProject

Above: RedBall Rochester front page PB507 
and headline story mention PB daily circulation



SOCIAL MEDIA .

Several different channels 
were measured for RedBall 

Rochester: RedBall Project Social 
Media (Facebook, Twitter, and 
Instagram), RDA website, and RDA 
Social Media (Facebook, Twitter, 
Instagram, & RDA Blog). Each 
channel offers insight into the level of 
engagement, activity, web traffic, and 
momentum of RedBall Rochester.
     Social Media data collection 
ranges from June 6 through June 
12. Website data date range is from 
June 1, through June 13, 2015 and 
compares data to May 4, through 
May 16, 2015.

#RedBallProject
Total 310 tweets (Twitter posts)
Total 660 Instagram images

Facebook (RDA) 
Likes Increase: 67
Total Reach: 22,568 (19,863 organic;   
 2,705 paid)
People Engaged: 1,959

Twitter (RDA)
Followers: 1,756 ( +1.8%)
Reach: 19,428

RDA Website
Sessions: 19,857 (+ 114% from previous 
period May 2015)

Users: 15,315 (+ 99% from previous 
period May 2015)

Pageviews: 39,057 (+ 125% from 
previous period May 2015)

Audience: 58% of traffic from Rochester, 
MN with 8.8% from Minneapolis, MN.

Facebook (RedBall) 
Total Reach: 54,181 (39,942 organic;   
 4,704 paid)
People Engaged: 5,448

Top Facebook post



YOUR WORDS.

Lisa Clarke

Larry Guse
Chief People Officer, Think Bank
“As I spent some time volunteering by 
the RedBall and talking with people, all 
of them had a different reaction to it, but 
mostly I saw people thinking, smiling, and 
asking, ‘What is it?’ or ‘Why is it here?’  
To challenge people to ponder their own 
question was part of the magic of the 
RedBall Project.  Many people think art 
is just about something that people look 
at and is pretty, but the RedBall Project 
challenged that premise.  It was fun, 
different, whimsical, interactive, and it 
brought people together in a very different 
way - RDA should be commended for 
their vision!”

Jack Becker
Executive Director,
Forecast Public Art + Public Art Review
“I was pleased to experience the ball up 
close and personal in Rochester, and 
it unexpectedly made a much bigger 
impression than what I’d previously 
experienced from viewing photos or 
videos online. In person, it occupies 
space with you, becomes a character 
in the urban narrative, and seems 
to take on a personality. I commend 
Perschke and Rochester for taking a risk, 
trying something new, and putting an 
exclamation into our daily lives – if only 
temporarily.”

Executive Director, 
Economic Development Agency, 
Destination Medical Center
“The RedBall project perfectly 
demonstrates that public art, integrated 
into the surrounding environment,  can 
be a powerful tool for building  a sense of 
place to  help create a livable, active, and 
vibrant  city.
 “When we  broaden  the human 
experience, we create more connections. 
It was exciting to see people come 
together with the RedBall as the catalyst.
 “The  RDA RedBall Project 
reflects our commitment to ‘go big’.  I look 
forward to more initiatives and projects to 
support and help advance Rochester’s 
vision as the world’s medical destination.”

Sandra Means
Rochester City Council Member
“This was a delightful project!  It was fun 
listening to visitors, especially the children, 
share their thoughts on what the Red Ball 
meant to them. It was my pleasure to be 
asked to participate.  It was fun for me 
too!”

The RedBall Project was brought to 
Rochester by the Downtown Cultural 

Initiatives Committee of the RDA. It took 
two years of effort to bring the RedBall 
project to Rochester, but it was worth 
every minute. Thousands came downtown 
for the RedBall! 
 Locals and visitors alike waited in 
polite Rochester style for their turn with the 
RedBall for photos. Special thanks to the 
Rochester media! The amazing coverage 
provided by the Post Bulletin, KAAL, 
KTTC, FOX 47, KIMT, KNXR the Pulse, 
and Townsquare Media radio stations 
KWWK Kwik Country, KROC AM and FM, 
and Y105 helped create awareness and 
interest. Additionally, RedBall Artist Kurt 
Perschke’s Social Media team helped 
drive an explosion of attention on the 
unique personal experience of each 
individual experiencing the RedBall 
 Public art is meant to be 
interactive. The RedBall project met that 
criteria. Thousands of Downtown visitors 
had fun, saw parts of town in a new light 
and took time to enjoy. 
 Yes, the RedBall was the premier 
Downtown Public Art exhibit. It was “A Big 
Red Success!”

- Al Mannino
DCI Committee Chair
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