
NEWSLETTER
Rochester Downtown Alliance

Summer Events!
Summertime means events are happing nearly 
every week. From the Rochester favorite, Thursdays 
on First & 3rd to the returning Dogs Downtown, 
downtown Rochester offers great events and 
experiences all around. Read our five page special 
starting on page seven for more information about 
our events and other opportunities.
- Page 7

Profiles
The Rochester 
Downtown Alliance 
(RDA) is a non-profit 
organization with 
over 300 downtown 
stakeholders within a 
44-block district. But 
did you know the RDA 
has a four person staff 
too? Get to know them.
- Page 6
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From the ED
BY JENNA BOWMAN
RDA EXECUTIVE DIRECTOR

There is a lot to be excited about here in the RDA office.  It is hard 
to believe how quickly two years have passed since I joined the 

RDA as the Executive Director on May 6, 2014.  

My start with the RDA was a quick one, and in the first year, I was 
ensuring the RDA was internally solid.  This meant hiring Ender, 
Karli, and Laura to fill our open staff positions.  This concentration 
did not allow much time to connect with you individually.  With the 
team now settled, I am placing an extra emphasis on connecting 
with you, our stakeholders.  I have committed to the Board that I 
will meet with at least five stakeholders a month. My questions to 
you include: what opportunities and challenges is your business 
facing, what is the RDA doing well, and what can we improve on.  I 
can tell you that in the initial conversations I have had, the feedback 
has been tremendously helpful.  If you are interested in meeting, 
please let me know.  I will do my best to meet with as many of you  
as possible.  

As you will see, the summer and fall are a busy time with our event 
schedule.  In total, the RDA will program events over the course 
of 37 days in 2016.  This event schedule includes our new events 
like Ladies Night Out, Fall Festival, and Downtown Dining Week.  
We are also working collaboratively with Destination Medical 
Center Economic Development Agency and the Art Center on 
PlaceMakers | Rochester Prototyping Festival, which will take 
place in September.  As you will read later in the newsletter, we 
have placed a new emphasis on collecting data that helps the RDA 
better understand the impact of investment of the dollars being 
spent on events.  All of this is in an effort to run an efficient and 
effective organization. 

Finally, I am very proud to share that we have successfully completed 
a refresh to our branding.  This includes not only the visual assets 
of the RDA brand and our core events, but it has also assisted the 
RDA in being more laser focused on what our vision, purpose, and 
values are (page 4).  This work has just begun and there is more 
that will be rolled out as we move into the future.  

As always, please stay connected, aware, and engaged.  Your support 
and commitment makes all the difference.  
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A fairly common question 
that is asked of the 

Rochester Downtown Alliance 
(RDA) is, how are you funded?  
In an effort to better explain 
this, the above graphical 
model was created.  As you 
will see, it shows the four main 
ways the RDA receives and 
generates revenues.  It also 
provides details regarding the 

percentages and the changes 
those areas have seen over time.  
For example, in 2015 when 
the organization was created, 
the RDA received dollars 
from three areas: the special 
service district tax dollars, 
the City of Rochester, and the 
Mayo Clinic.  Over time the 
RDA has been able to diversify 
those sources, with Thursdays 

on First & 3rd accounting for 
over 1/3 of the RDA’s revenues.  
However, Thursdays on First & 
3rd is also the organization’s 
largest expense, costing over 
$13,300 per week for a season 
total of $173,126.  That said, 
we are fortunate to have strong 
event partners who help offset 
investment.  This not only allows 
us to continue our current 
portfolio of events; it also helps 
us to  expand.  An example of 
that being Dogs Downtown, 
which was created in 2015 
and saw over 3,300 attendees.  
The RDA will continue to focus 
on fiscal responsibility and 
strategic investment.

Funding	the	RDA
 WHERE DOES THE MONEY COME FROM?
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Hello.  
We’re Downtown Rochester 

What makes a downtown unique? Vibrant? 
Authentic? What makes it the place to 

be? It’s the people. The Community. It’s our 
heritage. It’s Our future. It’s our downtown.

Earlier this year, the Rochester Downtown 
Alliance (RDA) updated the look and feel of the 
organization to better align ourselves with the 
growth of the organization an the City. While 
many of the noticeable updates are visual, there 
are many internal updates to our vision, our 
purpose, and our values. This organizational 
soul-searching has resulted in a refined ability 
to articulate who we are: the People, the Places, 
and the Experiences.

Our Values

1.	We’re	the	downtown	experts - Downtown 
Rochester is our focus. Everything we do, we 
have downtown in mind, constantly providing 
events, programs, and services that meet our 
mission.

2.	Build	it	together	- Create and maintain 
an environment where we are better off 
collectively than we are individually.

3. Strive for excellence - We are dedicated 
to excellence. Our quest embraces creativity, 
innovation and hard work. We pride ourselves 
on being accessible and approachable to 
everyone. Our #1 priority is the quality of our 
events, programs and services.

4.	Be	Passionate	- We bring passion and a 
positive attitude to all we do.

5. Have Fun - We have fun with everything we 
do. 

Our	Purpose

To provide opportunities and support for 
downtown Rochester

Our Vision

Bringing downtown to life through events, 
activation, and advocacy

We have also updated the look and feel to 
all of our main events: SocialICE, Thursdays 
on First & 3rd, Movies in the Park, Dogs 
Downtown, and STYLE on the Plaza. 
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Name:	Mercedes Johnson 
Hometown: Cedar Falls, IA 
College:	University of Northern 
Iowa 
Major: Graphic Communications 
 
What	do	you	like	most	about	
Rochester? I like the positive 
energy that surrounds the area 
and the diverse community 
of people. There is always 
something happening, and 
it is exciting to share those 
experiences with fun, positive 
people.

Name:	Abby Slick 
Hometown:	Shakopee, MN 
College:	University of 
Wisconsin-River Falls 
Major:	Marketing 
Communications and English 
 
What	do	you	like	most	about	
Rochester? The amount of 
activity. There are so many 
businesses to visit and events to 
attend, I would never be bored. 
I’m very excited about this 
internship with RDA and getting 
the opportunity to experience 
all downtown Rochester has to 
offer. I already love it!

Name:	Karissa Wright 
Hometown:	Dodge Center, MN 
College:	University of  
Minnesota-Twin Cities 
Major:	Strategic 
Communications 
 
What	do	you	like	most	about	
Rochester? Meeting new faces 
who are locals and hearing 
stories from people across the 
country/world who travel to 
Rochester for care at Mayo. They 
are always pleasantly surprised 
to come down and see Thursdays 
taking place.

From the 
Chair
By Dan C. Aguilar

What a pleasure to 
continue to serve 

as your Board Chair.   I am 
tremendously proud of our 
organization and its vital 
contribution of bringing 
people together. June 2, we 
kicked off our most highly 
attended event, Thursdays 
on First & 3rd, without a 
hitch.  Up next this summer 
are Movies in the Park, Dogs 
Downtown, PlaceMakers 
and Style on the Plaza.  I 
am especially exited about 
Movies in the Park since it 
has outgrown the Peace Plaza 
and moved to Central Park.  I 
anticipate record turnout.   

 I encourage everyone 
to attend all of these free 
events.  They have a way 
of connecting us to our 
community -- as we are 
undoubtedly a community 
of learners and connectors 
who choose to embrace and 
expand our understanding of 
our multicultural community. 
Summer proves to be a great 
opportunity to contribute 
toward growing together, and 
I look forward to developing 
my cultural competency 
through these events.  So 
come, join us, and share in the 
fun and energy.

 - Dan C. Aguilar

Intern	Profile
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Jenna	Bowman,	Executive	Director

Guilty	Pleasure:	Donuts...maple cake or apple fritter 
Best	Vacation:	Various parts of Australia while studying abroad 
Bucket	List	Item:	Be a parent 
Favorite	Part	About	Working	at	the	RDA:	“Easily the best part of 
working at the RDA is the relationships.  From meeting members 
of the community, to interacting with visitors, to working with our 
business stakeholders.”

Ender	Göçmen,	Marketing	Manager

Guilty	Pleasure: 85% Cocoa Dark Chocolate 
Best	Vacation:	Road-tripping through Ireland 
Superpower	You	Wish	You	Had: ...The Force. It is pointless to resist 
the power of the Dark Side. Is that a guilty pleasure too? 
Favorite	Part	About	Working	at	the	RDA: “The people. From 
stakeholders, to residents, to visitors, it’s fun working with so many 
different people.”

Laura	Engelman,	Community	Engagement	
Manager

Guilty	Pleasure: Reality TV 
Best	Vacation: Hawaii, surfing in the ocean 
Favorite	Dish	to	Cook: Enchiladas  
Favorite	Part	About	Working	at	the	RDA: “I love being able to 
interact with so many people on a professional and personal level.” 

Karli	McElroy,	Events	&	Volunteer	Coordinator

Guilty	Pleasure: Secret crush on former Journey front man Steve 
Perry circa 1981 - 83 
Best	Vacation: Backpacking through Europe 
Superpower	You	Wish	You	Had: Shape-shifter 
Favorite	Part	About	Working	at	the	RDA: “Planning large-scale 
events can be stressful and some events take a long time to plan, so 
it’s really exciting to see your hard work pay off on event day and 
people having a good time.”

Meet	the	Staff	

The Rochester Downtown Alliance is a staff of four handling everything from event planning 
and execution to facilitating the Peace Plaza, community engagement, and marketing. See 
the full list of questions and bios at DowntownRochesterMN.com/Blog
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Summer in the City
Summertime and the events are plentiful

With Thursdays on First & 3rd the unofficial 
kickoff to summer in Rochester, downtown 
is the best place for events and things to do, 
and Thursdays is just the beginning. Movies 
in the Park, downtown Rochester’s movie 
night, makes the move from the Peace Plaza to 

Central Park with free outdoor movies on select 
Saturdays June - August. Dogs Downtown, 
downtown Rochester canine-centric event, 
returns to the Peace Plaza for the second time 
August 7. Get ready for another great summer 
in Downtown Rochester.
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13	Weeks,	13	Thursdays
BY LAURA ENGELMAN
COMMUNITY ENGAGEMENT MANAGER

Summer is here which means 
so is the return of Thursdays 

on First & 3rd.  Thank you to 
all who have come down to 
enjoy this summer market and 
music festival so far. If you 
haven’t had a chance to stop 
down yet, there’s still plenty 
of time! Thursdays on First & 
3rd will run every Thursday 
this summer 11 a.m.-8:30 p.m. 
ending on August 25.  Catch one 
of the musical performances 
happening over the lunch 
hour or after work during the 
evening performances. Grab 
a bite to eat at one of your 
favorite downtown restaurant’s 
booth or snack on some food 
from local vendors. There’s 
something to do for everyone.

The Themed Thursdays series 
has returned for year two. 
In 2016, we are rolling out 
six themed dates, which will 
incorporate fun and interactive 
programming on Historic 3rd 
Street. 

Coming	soon	to	a	Thursdays	
on First near you...

July	7:	Farm	in	the	City - Petting 
Zoo, Farm Fresh Programming by 
the People’s Food Co-Op, and Tasty 
Treats from Kapper’s Big Red Barn

July	 28:	 The	 Great	 Outdoors		 
Climbing Wall, Live animals from 
Oxbow Park, Air Gun Shooting 
Range, The Exquisite Mile Event,  
and Quarry Hill Nature Center

August	 11:	 Beach	 Luau	 - Be 
transported to a tropical paradise 
through festive decorations, photo 
opportunities, and Hawaiian 
shaved ice

August	 18:	 Pay	 it	 Forward	 
Participating non-profits include: 
Friends of the Rochester Public 
Library, Hiawatha Homes, Holding 
HOPE, Join the Journey, MedCity 
Foundation, and Workforce 
Development, Inc.

Photo: Thursdays on First & 3rd
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Thursdays	Music	Highlight
BY KARLI MCELROY & ENDER GÖÇMEN
EVENTS & VOLUNTEER COORDINATOR

Thursdays on First & 3rd has 
served as a great platform 

for many emerging artists and 
musicians. From street musicians 
to the main stage, Thursdays 
provides a unique opportunity 
to build a portfolio of great 
performances, and the same can 
be said about local musicians of 
the band The Shift. 

The Shift, a Rock ‘n’ Roll band out 
of Rochester, MN, first appeared 
at Thursdays during lunchtime 
performances last year on the 
Peace Plaza stage. This year, 
they opened for the evening 
performance on the First Ave 
stage. So we met up with band 
members Travis John Allen, Daniel 
Allen Johnson, Taylor Nogosek, 
and Cole Ebertowski to ask them 
a few questions for our first 
Thursdays Local Music Highlight.

How did you get the name The 
Shift? 

The Shift: we are sort of named 
after a dress. Though it is easy 
to shift or move around in a 
“shift dress,” the term signifies a 
shift in culture. When the dress 

became popular in the late 1950s, 
American youth culture was at its 
height. The dress represented the 
youthful, free, and revolutionary 
attitudes of the time.

The Beatles or Elvis?

TS: I can safely speak for all of 
the band by firmly stating that we 
all prefer the Beatles over Elvis. 
The reason? Their music is far 
more varied and their ineffable 
influence colors not just most 
music of the last 50 years but 
also their quintessential rock 
and roll attitude of irreverence 
and absurdity mixed with an 
equal measure of sincerity and 
earnestness is something with 
which we very much identify.

What do you think of the Rochester 
music scene?

TS: There are a lot of good bands 
springing up all the time. There is 
a surplus of talent and potential. 
I guess I wish there were more 
venues particularly of the all ages 
variety.

What is the best or your favorite 
venue to play at in Rochester? 

TS: We have played very few 
venues in Rochester. Rochester 
Civic Theatre Americana showcase 
was the most fun because of the 
great acoustics, enthusiastic 
crowd, and the dressing rooms. 
And Thursdays is always a blast!

What are your songs about? Do 
you think they’ll change over time?

TS: Classic pop music themes 
about love and loss and processing 
stuck patterns of romance and 
codependency as well as songs 
about overcoming depression and 
addiction and some songs about 
not being locked to our narrow 
culturally mandated set of opinions 
and beliefs and instead being open 
to the myriad ways of seeing the 
world. I think we will change and 
grow lyrically and musically as we 
continue to collaborate and hone 
our skills at song craft.

The Shift performed on the First 
Ave stage presented by Bremer 
bank on June 9 during the 5 pm  
evening performance. For more 
information on the band, visit 
ShiftIsHere.net or find them on 
Facebook. 

Photo: below, The Shift provided photo, 
above The Shift at Thursdays on First
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‘Movies’	Gets	
a Location 
Makeover
BY LAURA ENGELMAN
COMMUNITY ENGAGEMENT MANAGER

What goes better with a movie than pizza? 
Well, nothing. That’s why Movies in the 
Park has partnered with Zpizza to offer the 
complete movie going experience this summer. 
Zpizza is offering free delivery to Central Park 
with a piping hot XL pizza, bread sticks, and 
cold soda for only $25! 

Summer	Movie	Line	Up

June	11:	The	Intern 
June	25:	Alexander	and	the	Terrible,	Horrible,	
No	good,	Very	bad	Day 
July	9:	Jurassic	World 
July	23:	Cool	Runnings 
August	6:	Beethoven	 
August	20:	Inside	Out

Movies start at dusk around 9 p.m. We’ll see 
you there! 

6.11

6.25

The Intern
(PG-13)

Alexander 
And The 
Terrible, 
Horrible, No 
Good, Very 
Bad Day
(PG)

7.09

7.23

Jurassic world
(PG-13)

Cool Runnings
(PG) 

8.06

8.20

Beethoven
(PG)

Inside Out
(PG)

JUNE JULY AUGUST

Movies in the Park (previously known as 
Movies on the Plaza) found a new home 

this year in downtown Rochester at Central 
Park. The new location offers event goers more 
space to sit, play, and enjoy the movie. With 
six dates and movie titles to choose from, the 
Rochester community is invited to spend a 
summer evening with friends while enjoying a 
FREE movie on the big screen. Be sure to check 
out the list of movies to the right!
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Looking for a PAWesome time? Bring your 
furry friend down for the second annual 

Dogs Downtown event on Sunday, August 
7. From 11 a.m.-3 p.m., the Peace Plaza will 
be filled with pet vendors offering products, 
entertainment, and services specifically for 
you and your canine. Thanks to our presenting 
partner Clements Subaru, there will be plenty 
of activities, prizes, and fun to be had.  

Maybe you don’t have a dog but still want to 
join in on the fun. Good news, you still can! 
There will be organizations bringing down 
their own dogs whether personally owned or 
fostered that you can play with. Grab a hot dog 
for lunch or cool down with an iced coffee or 
lemonade while partaking in all of the fun. 

Did we mention the fun starts before the event 
even happens? The Funny Dog Photo Contest 
is back this year and is expected to create more 
laughter than ever before. Be sure to keep 
your eye on the Rochester Downtown Alliance 
website and social media pages in July! 

© 2016 rochester downtown alliance. all rights reserved | 4 3rd St. SW, Suite B, Rochester, MN 55902 | downtownrochesterMN.com

Photo: Above, Dogs Downtown 2015, below, Presenting partner 
Clements Subaru displays the 2015 Subaru XV Crosstrek on display

Dogs	
Downtown 
2016
BY LAURA ENGELMAN
COMMUNITY ENGAGEMENT MANAGER

• When: August 7 from 11 am - 3 pm
• Where: Peace Plaza, Downtown Rochester
• Cost: FREE!

More information at:
DowntownRochesterMN.com/Dogs

ISSUE NO: 02 / JUNE 2016
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Here’s	a	peek	at	this	season’s	high	
school	team	volunteers:

Century	High	School	Football	team	
Volunteering during June, they will use 
their donation to purchase new practice 
equipment. 

John	Marshall/Lourdes	Girls	Hockey		team 
Volunteering in July, will use their donation 
for “much needed hockey gloves.” This 
opportunity “is a worthwhile, team-bonding 
experience for the players, that gets them 
out in the community, and they have a lot of 
fun participating in it.”

John	Marshall	Softball	team 
Volunteering in August,  they will use 
their donation to replace their 40-year 
old batting cage net. They said their team 
volunteers because they “take pride 
knowing that they are helping build a 
stronger community by helping others.” 

“[We volunteer] to give back to a community 
who supports them in their athletic 
endeavors. Second, the community gets 
the chance to see amazing, young people 
doing great work in Rochester.”

Century High School Football Team

Volunteers 
Make	It	
Happen	
BY KARLI MCELROY
EVENTS & VOLUNTEER COORDINATOR

When the new RDA staff started in the 
summer of 2014, the volunteer program for 

Thursdays on First consisted of a few volunteers 
helping clean-up at the end of each event. The RDA 
also had a new partnership with the Alternative 
Learning Center (ALC) for students to assist 
with set-up efforts the morning of the event for 
school credit. Both the evening volunteers and 
ALC students worked hard, and their efforts 
were invaluable to us as a staff that summer. 
However, the volunteer program was in need of re-
development to help make events sustainable and 
provide volunteers with a meaningful experience.

Before the 2015 Thursdays on First season, the 
RDA restructured the volunteer program in two 
ways: by working closely with ALC to ensure that 
students were provided with organization and 
objectives that were defined with school leaders, 
and the RDA built partnerships with high school 
sports teams to assist in weekly clean-up efforts 
at the end of the event in exchange for a donation 
to their team.
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1st Annual Rochester City Jazz Festival – Sunday, July 24 from Noon-
8:30pm – Rochester Civic Theatre. Organized by John Sievers, the event 
will feature local, regional, and nationally recognized jazz performers. The 
jazz fest will be a family friendly event and encourage young jazz musicians 
to play alongside more experienced performers. Admission will be $10.00.

Hijab	for	a	Day – Wednesday, September 14 – Rochester Civic Theatre. This event will document the 
experiences of five non-Muslim women in Rochester who will wear a traditional Muslim hijab for one day. 
This event is organized by Regina Mustafa of Community Interfaith Dialogue on Islam, Dawn Sanborn, and 
Pam Whitfield. Organizers say the goal of this event is to encourage interfaith dialogue in the Rochester 
community, discourage Islamophobia, and educate the public on the beliefs of Islam. This will be a free event, 
but pre-registration is encouraged.

Harvey	Milk	Poetry	Slam	&	Spoken	Word	Slam – Thursday, June 30 & Latino Heritage Poetry and Spoken 
Word Slam – October 20 – both events at the Rochester Art Center. These are two separate events 
organized by the Diversity Council designed to bring nontraditional participants and audiences together 
around culturally significant themes. Both events have an admission charge of $5.00. The Diversity Council 
applied for grant funding prior to the 2016 stART-Up policies update.

stART-UP	Fund	Takes	Off!
BY KARLI MCELROY
EVENTS & VOLUNTEER COORDINATOR

The Rochester Downtown Alliance’s Downtown Cultural 
Initiatives (DCI) Committee is excited to announce the following 
recipients of the stART-Up Grant, which provides funding to first 
time events in the downtown special service district.

2016	stART-UP	Fund	Grant	Recipients

2017	Applications

Applications for 2017 
stART-up grants will be 
accepted November 1, 
2016 – November 30, 2016. 
Grants will be awarded at 
the beginning of January 
2017.

© 2016 rochester downtown alliance. all rights reserved | 4 3rd St. SW, Suite B, Rochester, MN 55902 | downtownrochesterMN.com
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Events	with	an	Impact:	
Measuring	IOI	(Impact	on	
Investment)
BY LAURA ENGELMAN & JENNA BOWMAN
COMMUNITY ENGAGEMENT MANAGER

In the fall of 2015, the RDA Board of 
Directors had conversations about how 

the organization considers the return on 
investment (ROI).  This focus was specifically 
on the financial investment the organization 
makes to our core events.  In having this 
discussion, it became apparent that for the 
RDA, it is not just about the ROI, it is also a  
matter of looking at things through the lens 
of Impact of Investment (IOI).  The Board 
determined that it would be ideal to look at 
the IOI by collecting data.  

Since this initial conversation, the RDA has 
had the opportunity to collect data through 
two events: SocialICE and Ladies Night 

Out.  What we have found thus far is that 
our investment in events is returning at a 
very successful rate.  In addition, through 
surveying Ladies Night Out attendees 
we also estimate that the event gave the 
downtown area a $19,000 economic bump 
in that one evening.  This indicates we 
continue to meet both return on investment 
and impact of investment.  We look forward 
to continuing to share the data we are 
collecting, as we know it serves as a great 
tool for the entire downtown.

SocialICE
• 84% were motivated by SocialICE to seek out 

more activities in downtown Rochester during 
the winter months

• 78% visited at least one shop or restaurant 
while downtown for SocialICE

Ladies Night Out
• 77% agree that Ladies Night Out gave them 

a new perspective on shopping, dining, or 
services in downtown Rochester

• 94% would bring their friends downtown 
again for a fun night out

• 92% discovered something new about a 
downtown business

Photo: SocialICE

I.O.I. HIGHLIGHTS
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Featured 
Stakeholder	
Series  

BY ENDER GÖÇMEN
MARKETING MANAGER

© 2016 rochester downtown alliance. all rights reserved | 4 3rd St. SW, Suite B, Rochester, MN 55902 | downtownrochesterMN.com

Stakeholders are the 
personality of Downtown 

Rochester, and that got us 
thinking, “We bet there are 
some interesting stories out 
there.” So the RDA sat down 
with Downtown Rochester 
stakeholder Nate Nordstrom, 
BrandHoot Founder, with 
one objective: “Tell us about 
yourself.” 

Why did you start BrandHoot? 

NN: Near the end of 2011 I was 
feeling very burnt out at my daily 
job. I didn’t believe in what we 
were selling anymore because it 
wasn’t working out well for our 
clients. So I resigned at that job 
and started BrandHoot because 
I wanted to do something I 
believed in. Life is short. I had a 
good friend’s wife die suddenly 
just a few days before her 21st 
birthday. It was awful. That was 
one of my life’s “clarity moments.”

We hear you have a 
couple great tools 
for small businesses. 
What are they and why 
are they great for small 
businesses?

NN: Restaurants 
who need help with 
Facebook marketing 
or just want a little 
guidance would be 
very interested in 
a brand new web 
app we’re launching 
called FanCoach. 
Grand Rounds, Café 

Steam, and Canadian Honker 
have been our first FanCoach 

users. FanCoach analyzes your 
Facebook page every week to 
tell you exactly what you’re 
doing right and wrong, giving 
you specific new post ideas, 
feedback, and bite-sized expert 
guidance to grow your Facebook 
page with less effort. We are 
currently accepting applications 

for more early access users. 
https://getfancoach.com/ 
 We also launched a new 
website division a few months 
ago called PixelPress which 
allows our PixelPress team to 
provide clean, low-maintenance, 
and affordable website solutions 
for small businesses and non-
profits vs. our fully custom 
BrandHoot division. Check 
out PixelPress here: http://
pixelpressweb.com/

What’s your favorite part about 
Rochester? 

NN: Small town feel, big town 
amenities.

What do you think is the best 
kept secret about downtown?

NN: Downtown is where most of 
the change-makers and creatives 
seem to be connecting. If you 
want to make a big impact in our 
community, I highly recommend 
being part of the downtown 
ecosystem. It’s more expensive 
to be downtown, but to me, it’s 
worth it.

What do you think the biggest 
change will be to downtown in 
the next 20 years, and what do 
you look forward to most?

NN: I hope that our downtown 
never looses our small town feel, 
the friendliness, but I’m excited 
to see big bold visions turning 
into action, such as Discovery 
Square and all the private 
investment.

w/ Nate Nordstrom 
of BrandHoot

Nate Nordstrom, BrandHoot Founder
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UNEARTH: JUDY ONOFRIO 
June 4 – August 28, 2016

EAMON O’KANE: FRÖEBEL STUDIO 
THE INSTITUTE FOR CREATIVITY 
June 4, 2016 – ongoing

MELISSA BORMAN: WHAT TO DO  
WHEN LOST IN THE WOODS 
May 5 - July 10, 2016 

CURRENT 
EXHIBITIONS

THINK AND DO
FREE FAMILY DAY
SUPPORTED BY THINK MUTUAL BANK
Join us from 1-4pm on the 
first Saturday of each month!

 R O C H E S T E R ART C E N T E R

Visit SCORE.ORG to request
 a free mentor7

www.facebook.com/ScoreSEMN/
W507y 200-0760

START or GROW your own business7

The Small Business Administration's FREE 
mentorship program for small businesses. 

Roscoe’s Catering
Big enough for the job, small enough to care

RoscoesBBQ.com
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