
From Executive Director Jenna Bowman
It is July and we find ourselves mid-year 
with a considerable amount already 
accomplished, but still much left to 
do in 2015. First, it is my privilege 
to recognize Karli McElroy and Ender 
Göçmen. Karli and Ender have been 
with the Rochester Downtown Alliance 
(RDA) for a year, both starting July 2014. 
Karli serves as the organization’s Events 
& Volunteer Coordinator. Over the past 
year, Karli has taken steps to improve 
the efficiencies of the Peace Plaza rental 
process. This has created a streamlined 
method for the RDA and those renting 
the Peace Plaza. The Peace Plaza is 
slated to see a record number of rentals 
again this year. In addition, Karli has 
also developed our volunteer program; 
creating a program that is benefiting 
four area athletic programs, while 
ensuring the RDA has the support to 
effectively clean-up each Thursdays on 
First & 3rd event. Karli stepped into her 

role with enthusiasm and a passion for 
Rochester and that has really shown 
over this past year.

Ender serves as the RDA’s 
Marketing Manager. Over the past 
year, Ender has shown the true value 
of having a staff member committed to 
marketing, public relations, and graphic 
design.  In the past year all social media 
and marketing channels have seen vast 
improvements. The RDA’s channels 
have seen upwards of a 40% growth. 
Ender has allowed the RDA to expand 
and strengthen its impact digitally. 
When he stepped into the role a year 
ago, the RDA was fortunate enough to 
gain a staff member with dedication 
and a strong work ethic. Again, thank 
you Karli and Ender – I feel fortunate to 
have you as a part of the RDA team.  
 The RDA was featured as the 
July Spotlight in the Rochester Area 
Chamber of Commerce’s Advantage 

in the issue... — Jenna Bowman,
RDA Executive Director
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newsletter. We are appreciative of the support that the 
Rochester Area Chamber of Commerce has provided the 
organization over the past 10 years. Thank you Rochester 
Area Chamber of Commerce. 
 On Thursday, July 2nd, the Post Bulletin included 
an op-ed that I had written. Within the piece I stated, 
“The late Steve Jobs was quoted, ‘You can’t connect 
the dots looking forward; you can only connect them 
looking backwards. So you have to trust that the dots 
will somehow connect in your future.’ While Rochester 
does not enter the future blindly, there is always a certain 
amount of ambiguity that exists with the unknown and not-
yet-experienced future. While we have seen an incredible 
amount of improvement and forward motion over the past 
10 years, it is by no means the end of the story. This 
is a critical time for Rochester, specifically downtown 
Rochester. The RDA is a key entity to maintaining and 
increasing the liveliness and success of downtown. The 
future will require leadership, accountability and the 
willingness to take chances.”  
 I went on to state that, “It would be naïve to 
believe the future will be easy to navigate or come without 
a difference in opinions or approaches. However, there 
must be a trust and commitment to working together 

from the E.D.
...continued from pg. 1

Above: Jenna Bowman, RDA Executive Director

toward a stronger tomorrow. We must not think of ourselves. 
We must think about the future generations – the ones sitting 
in our classrooms today.  What will it truly take to attract and 
retain the talent of the future workforce? How will we be that 
community known for being the best of the best in all categories? 
We are tasked with establishing the foundation of what will be 
the future Rochester, the next era. Here is to making it one that 
we can be proud of.”
 I look forward to the finishing 2015 strong, and I 
continue to encourage you to stay connected, stay educated 
and get involved.

‘‘This is a critical time for Rochester, 
specifically downtown 
Rochester.

rochester downtown alliance | 4 3rd St. SW, Suite B, Rochester, MN 55902 | www.downtownrochesterMN.com

RDA 
BOARD OF DIRECTORS

Dan C. Aguilar
Board Chair
Smart Home Innovations
dan@smarthomeinnovations.com

Steve Borchardt
Rochester Area Foundation
steveborchardt@charter.net

Steve Courts
YMCA
stevec@rochfamy.org

Bruce Dahlstrom
Hers
bbdahlstrom@yahoo.com

Ed Hruska
City of Rochester
ehruska@rochsports.com

Al Mannino
Downtown Cultural Initiatives Chair
al.mannino@aol.com

Scott Mauer
Kahler Hospitality Group
smauer@kahlerhospitalitygroup.com

Teresa McCormack
Space & Place Committee Chair
the urban studio, llc
teresa@theurbanstudio.com 

John Murphy
Mayo Clinic
murphy.jj@mayo.edu

Matt Murphy
Kathy’s Pub
matt.murphy@charter.net

Bern O’Brien
318 Commons
bobrien@318commons.

Johanna Rian
Mayo Clinic
rian.johanna@mayo.edu

Brenda Riggott
At Large
brendariggot@hotmail.com

Ahmad A.M. Siddiqui
The UPS Store
store5947@theupsstore.com

Mark Steege
Secretary/Treasurer
Titan Development
msteege@titanventures.us

Denise Villeneuve
Vice Chair & Policy Committee Chair
Five Point Consulting
denise.fivepoint@gmail.com

coming up...

July 23 & 24

July 25
August 1 & 8

September 17

Join us for 
Breakfast! 

When: August 25, 8am - 10am
Where: RDA Office, 4 3rd SW, Ste B
RSVP: eMail Karli McElroy at 
kmcelroy@rdowntownalliance.com



RDA FEATURED
STAKEHOLDER
SERIES
Stakeholders are the personality of Downtown Rochester, and that 

got us thinking, “We bet there are some interesting stories out 
there.” So the RDA sat down with Downtown Rochester stakeholder 
Shelly Joseph, owner of Blu H2O Salon, with one objective: “Tell us 
about yourself.” 

How long has Blu H2O been around?
S: The salon has been thriving for over six years. I have always 
wanted to own my own business, but I stayed home for many years 
to raise my three kids. When the opportunity to build a salon in the 
heart of downtown Rochester was presented, we jumped on it. 

What would you say is the percentage of local clients vs visitors?
S: We are so fortunate to serve our local clientele as well as all 
over the world! We have a very strong local clientele, which speaks 
volumes to our staff. However our worldwide clientele is equally as 
strong, as many come back time and again. 

I’m sure you get a lot of requests. What’s the most interesting request 
you’ve had?
S: This has happened more often than you would think, but we have 
had several clients that want to bring their own color in for us to use! 
If it is a professional color, we will oblige. NO to boxed color!

What are some of the latest hair and makeup trends ?  
S:  Balayage or in other words, hair painting and fashion colors are 
the biggest trends we have seen this summer.  Balayage allows for 
a sun-kissed, natural looking hair color, similar to what nature gives 
us as children, with softer less noticeable re growth lines. It is low 
maintenance and will work on both light and dark hair. As far as 
fashion colors, we have done a lot of lavender, silver, pinks, and 

purples. If you need some great examples, 
stop in to see our stylists who are wearing 
these trends beautifully!

What is your favorite thing about 
Rochester?  
S: My favorite thing about Rochester has 
been meeting all of the downtown business 
owners, employees, and international 

guests and clients that I have had the pleasure of 
meeting over the past six years.

What’s one of the coolest things you’ve seen being a store 
owner downtown?
S:  One of the fun parts of owning a salon in downtown is the 
“famous” people that come through our doors. We got the lowdown 
on the Bachelor TV show from one of the men when he came in for 
a haircut! The executive producer’s wife of Scandal, Paula Abdul 
and Simon Cowell’s associate [have been here]. Country Star 
Jake Owens parent’s have been here several times, as well as the 
personal flight attendants for Elton John and Bradley Cooper. Too 
many to mention, but we have a lot of fun with it!

What do you think the biggest change will be to downtown in the 
next 20 years?  
S:  Shopping, nightlife, restaurants, river walks, and downtown 
living with a big city feel. With Rochester becoming a Medical 
Destination, the downtown area will be “The Place To Be” even 
more so!

What services or products do you offer that folks would be surprised 
to find in your store?
S: We are now offering full body waxing, facials, peels and 
skincare! We have just built a brand new spa room that we are 
thrilled to offer to our clients.

What would you say you’re best known for?
S: We are best known for our round brush Blow-Outs! We use 
special boar bristle brushes and sometimes will use 8-10 at a time 
that are left in your hair to give the ultimate blow out. Most clients 
will get 3-5 days, without having to wash your hair.

And finally, is it pronounced “Blu Water” or “Blu H.2.O?”
S: It’s Blu Water, but over the years it has morphed in to both ways.

with Shelly Joseph of 
Blu H2O Salon
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The RDA Featured Stakeholder Series takes a look into the 
life and business of a downtown Rochester stakeholder. 
A downtown stakeholder represents property owners, 
business leaders, city officials, and others with a direct 
stake in the enhanced business and economic development 
condition in the downtown special service district.
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    REDBALLROCHESTERArtist Kurt Perschke’s RedBall 
Project is a sculptural installation 

traveling around the globe, adopting 
cities as its canvas. From June 6 
through June 12, 2015, the Rochester 
Downtown Alliance (RDA) along with 
its Downtown Cultural Initiatives 
(DCI) Committee commissioned 
Perschke.
     With vision and wit, he squeezes 
RedBall between buildings and 
hoists it above bridges, punctuating 
overlooked possibilities. Redball 
represents the immediate creative 
impulse embedded in all of us.

ATTENDANCE
An estimated 27,300 turned up at 
RedBall Rochester over six days.

LOCATIONS
After Perschke’s visited Rochester 
in November 2014, seven locations 
where chosen, of which six were 
activated: Rochester Art Center 
[RAC (day one)], Government 
Center Pedestrian Bridge (day 
two), Mayo Building (day three), 
Peace Plaza (day four), Cooke 
Park Design District (day five), and 
Historic 3rd Street (day six). 

MEDIA COVERAGE
An estimated $20,000 in media 
coverage with brand recognition for 
the RDA (Social Media not included). 
Over 40 features, stories, and articles 
across all major media outlets.

SOCIAL MEDIA
With #RedBallProject as the official 
campaign hashtag, user engagement 
generated: Total 310 tweets (Twitter 
posts) Total 660 Instagram images, 
Total RDA Facebook Reach of 
22,568 with 1,959 engaged; Total 
RedBall Project Facebook Reach of 
54,181 with 5,448 engaged.

The
Locations

From left to right, top to bottom: RAC, 
Government Center Pedestrian Bridge, 
Peace Plaza, Mayo Building, Cooke Park 
Design District, Historic 3rd Street
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    REDBALLROCHESTER
Mid-Market

Update
Thursdays on First & 3rd is off to a phenomenal 

start! It’s hard to believe we are already half way 
through the season. We have experienced beautiful 
weather, great music, delicious food, fun activities, 
and great turnout each Thursday. 2015 is serving 
as a transitional year for the RDA to implement new 
ideas to continue enhancing the attendee and vendor 
experience at the market. Below are some exciting 
things to share from the first half of the Thursdays on 
First & 3rd season.

Attendance Highlights
June 4: 30,000 in attendance 
June 11: No event (weather) 
June 18: 28,000 in attendance
July 2: 26,000 in attendance
July 9: 28,000 in attendance

Newfound Success
“Thinking Thursdays” blog by Jane Funk highlights what 
event attendees can expect to see at the market and some 
personal favorite finds each week at the market.

The interactive online market map has proven to be a 
great resource for attendees, staff, and event volunteers. 
Users can search by product, vendor, or item.

On July 2, the first ever Themed Thursday made quite the 
patriotic impact on Thursdays on First & 3rd. Attendees 
enjoyed activities on Historic 3rd Street including yard 
games presented by SCHEELS and free canvas painting 
classes courtesy of Wine and Canvas. Vendors took part 
in the Red, White, and Blue celebration as well by offering 
specialty items or decorating their booths for the day.

Student groups have been working hard at the conclusion 
of each market to help clean up the event site for a $500 
contribution to their organization. Each group volunteers 
for 3 consecutive weeks; the first two groups were the 
Century Football Team and the John Marshall Girls Hockey 
team.

Promotional item giveaways at the RDA tents have been a 
huge success! Each week we give away Thursdays on First 
& 3rd tote bags and a specialty item ranging from branded 
sunglasses, to sunscreen, to pocket sized hand sanitizer.

,
,
,

,

,
Upcoming Themes
July 30: Wellness
August 6: Youth Day
August 20: Pay It Forward

Photo Contest
Event goers can use #ThursdaysOnFirst when uploading photos 
on Twitter or Instagram for a chance to win a $150 Downtown 
gift card. Two winners will be chosen at the end of the Thursdays 
on First & 3rd season.  See some of the submissions below!
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As I look back on my first year with the 
Rochester Downtown Alliance and 

what was accomplished, I couldn’t be 
more thankful for all of the businesses, 
volunteers, and partnerships that made 
up our events. This past year has proven 
to me that a network of talented people 
with shared goals is an extremely 
powerful thing. It seems like the year has 
flown right by, and I truly can’t believe 
it’s already been one year.
 From taking on Thursdays on 
First, coordinating the Style on the Plaza 
fashion show, collaborating with the 
Mayo Clinic on the Capitol Christmas 
Tree Celebration, encouraging people 
to shop small at Small Business Saturday, 
freezing at SocialICE (and surprisingly 
enjoying it), helping the community let 
their inner kid come out to play with the 
RedBall Project, and rounding everything 
out with another successful start to 

Thursdays on First – I’ve learned a lot, 
and I’ve met a lot of great people in the 
community.
 I look forward to the second 
year having experienced all of our 
events, and being more comfortable to 
really stretch my creativity and look for 
ways to improve the experience at our 
events for all involved. 
 - Karli

Being a part of the Rochester Downtown 
Alliance has lead to some amazing 

opportunities and once in a lifetime 
experiences! Where else do you get the 
opportunity to help organize Rochester’s 
biggest summer event (Thursdays on First 
& 3rd) and get a chance to meet Ellen 
DeGeneres? Well. It may have just been 
a cardboard cut-out of Ellen at KAAL 
ABC 6’s new studio open house, but it 
was exciting nonetheless. 
 Looking back, my first 
experience as a Rochester Downtown 
Alliance employee – aside from getting 
my Windows login, which was pretty 
great – was arriving at First Ave at 6:00 
am on a Thursday morning to chalk the 
vendor spaces for Thursdays on First & 
3rd. It was my third day on the job, so 
naturally, I didn’t really know anything 
about running Thursdays on First & 3rd. 
I was the, “I’m just excited to be here,” 

guy, and it made for a great 16 1/2 
hour team building exercise. 
 After that first TOF, I thought to 
myself, “All we have left is, STYLE on 
the Plaza, Capitol Christmas Tree, Small 
Business Saturday, Here Comes Santa 
Clause, SocailICE, RedBall Project, 
Movies on the Plaza, Dogs Downtown, 
and twelve Thursdays on First & 3rds.” 
Then, that’s one year! Boom. No problem.
 The good news is, we made 
it through. The great news is, I’ve been 
able to meet some amazing downtown 
stakeholders. The even better news is I 
would do it all over again in a heart beat.
 Well, that’s kind of where we are 
now. It’s been a year, and we’re about to 
jump into another one. To me, that spells 
opportunity. 
 Here’s to another great year. 
Cheers. 
 - Ender

The RDA’s Karli McElroy, Events & Volunteer 
Coordinator, & Ender Göçmen, Marketing Manager, 
reflect on their first year.

Time Flies When You’re Having

Fun

Top left: Karli McElroy, RDA Events & Volunteer 
Coordinator Engagement Manager. Below: 
Ender meets cardboard Ellen at the KAAL ABC 6 
Open House.
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Board Chair 
Dan C. Aguilar 
Updates his 
resumé and 
invites downtown 
stakeholders to 
Apply Now!

Dear Friends of the Rochester 
Downtown Alliance (RDA), I 

had the painstaking “privilege” of 
updating my resume this month.  
I hadn’t done so in almost five 
years.  While not the most fun 
task, it did provide a feeling of 
gratitude specifically for my time 
with RDA. The RDA has been 
wonderful to me. Volunteering 
with the Board has impacted me 
in ways that no other volunteering 
efforts have in the past. I became 
a board member to serve the 
community and to my delight, it 
has been a mutually beneficial 
endeavor. Some of the skills 
I have developed while on 
the Board include leadership, 
strategic planning, personnel 
management and marketing.  
However the greatest gifts I have 
received through the RDA are the 
relationships with other volunteers, 
staff and downtown stakeholders. 
 I mention this because we 

are looking for board members 
and I invite your application. 
It is available online at 
DowntownRochesterMN.com/
ApplyBOD. We are looking 
for people who reside or work 
downtown who have a passion 
for our efforts, the ability to make 
decisions, and the courage to 
stand up for convictions. We seek 
candidates who can communicate 
effectively and are willing to 
devote time and energy to our 
organization’s mission: “to be a 
unique, vibrant, urban experience 
– a central gathering place for 
the community that is attractive, 
inviting, fun and livable.”
 It is an immense privilege 
to be serving as the Board Chair 
of the RDA, and I look forward 
to connecting with our newest 
applicants  in the months ahead. 
Thank you for your ongoing 
support!

- Dan C. Aguilar
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Let’s
Talk
MARKETING

June saw the introduction 
of on-hand sales of the 

Downtown Rochester Gift 
Card Program at the RCVB’s 
Information Kiosk located on 
the Peace Plaza.
 Online sales have 
reached $1,765, and we 
purchased $3,550 in gift cards 
to support our growing on-
hand sales. 2015 has also 
been a great year for the gift 
card to be utilized as prizes for 
online contests with hundreds 
of dollars in gift cards awarded 
to the public. This is great news 
for downtown stakeholders 
as the money can only be 
redeemed downtown. E-mail 
Ender Göçmen at egocmen@
rdowntownalliance.com if 
you’re interested in accepting 
the downtown Rochester gift 
card.

RedBall Rochester has helped continue the 
trend of record-setting online and social 

media engagement this year. Take a look at 
some of the stats below:

RDA Website: Sessions up 114%, Users up 
98%, Pageviews up 124%

Facebook Total Reach: 76,749 (RDA 
Facebook 22,568 + RedBall Facebook 
54,181)
Facebook Total people engaged: 7,407

#RedBallProject accrued a total of 310 
tweets (Twitter posts) and a total of 660 
Instagram images

Date range: June 1 -13 vs May 4 -16, 2015

One of our goals for 2015 is to increase online 
engagement. This includes online activities 

like engaging content, contests, prizes, and 
more. Here are some of the ways we’ve worked 
to reach that goal:

Thursdays on First & 3rd Blog: Thinking 
Thursdays with guest blogger Jane Funk offers 
new TOF content each week 

#ThursdaysOnFirst Photo Contest
The RDA will be giving away two $150 
downtown gift cards

#MOTP Photo Contest (Movies on the Plaza) 
Each week, attendees get the chance to win a 
$20 gift card
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“D’you like

dogs?
Hi. I’m R.D. the Dogs 

Downtown official mascot! 
The RDA is thrilled to be hosting 
Dogs Downtown this August. 
Anticipation has been building 
all summer long and grew even 
more when I helped hand out 
over 1000 Dogs Downtown 
branded Frisbees during the 
Rochesterfest parade.
 The mission of Dogs 
Downtown is to create an inviting 
and engaging environment for 
pet owners and dog lovers alike 
in downtown Rochester. This 
family-friendly event will have 
activities ranging from dog 
caricature portraits, canine 
meet and greets, live music, 
and a chance to meet yours 
truly! Attendees can enjoy a 

walk to Central Park for 
additional giveaways and 

for space to let their dogs burn 
off some energy. 
 Clements Subaru is the 
presenting sponsor for 2015, 
and I couldn’t be more excited. 
And with nearly seven out of 
ten Subaru owners owning a 
pet, they’re the perfect fit for our 
canine-focused event. 
 Let us know if you’re 
planning on attending by 
visiting our Facebook Event 
page. For more information 
about Dogs Downtown, visit 
DowntownRochesterMN.com/
Dogs. See you August 2!

 - R.D.

“

Sunday, August 2
1pm - 5 pm
Peace Plaza

FREE Admission

Downtown
Rochester

Fun for 
your dog(s) 

and the 
whole family


